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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Joshi is NDDB interim chairperson 
Nov 30, 2020 

https://timesofindia.indiatimes.com/city/vadodara/joshi-is-nddb-interim-chairperson/articleshow/79479924.cms 

adodara/ Anand: IAS officer and joint 

secretary in the union fisheries, animal 

husbandry and dairying ministry, Var-

sha Joshi, will take over as interim chairman of 

the Anand-headquartered National Dairy Devel-

opment Board (NDDB). 

According to sources, Joshi, who will replace 

Dilip Rath, whose tenure gets over on Decem-

ber 1, will take over charge soon. 

Her appointment as the dairy board’s interim 

chairman effectively ends long-drawn specula-

tions on Rath getting another extension. 

Rath, who was serving as managing director 

(MD) of NDDB and later had held the additional 

charge of the post of chairman since August 1, 

2016 had assumed the chairman’s post for the 

first term on December 1, 2016. 

Later, the appointments committee of the cabi-

net had approved re-nomination of Rath as 

NDDB chairman for a further period of two 

years with effect from December 1, 2018. 

Rath, also a former IAS officer, had taken prem-

ature retirement from the service to join NDDB 

as MD in 2011. 

His appointment as chairman in 2016 had come 

in the backdrop of NDDB’s former chairman T 

Nanda Kumar stepping down as chairman. 

It is worth mentioning here that speculations 

are still rife on who will take over as regular 

chairman of NDDB. 

“The process for appointment of regular chair-

man has started,” said a source close to the de-

velopment. 

“The process for appointment of regular chair-

man has started,” said a source close to the de-

velopment. 

But NDDB’s chairmanship which was being held 

by dairy professionals started shifting towards 

IAS officers since 2014. 

Interestingly, NDDB’s founding chairman and 

Father of India’s White Revolution late Dr Ver-

ghese Kurien had never missed an opportunity 

to criticise IAS officers and bureaucracy as his 

dislike for ‘babudom’ was quite known. 

Kumar, a retired IAS officer, had quit half-way 

before his five-year term was to end in March 

2019 citing ‘personal reasons’. 

He was appointed as the chairman of NDDB on 

March 3, 2014. 
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Indian agriculture needs many more Verghese Kurien clones 
NOV 30, 2020 

https://dairynews7x7.com/indian-agriculture-needs-many-more-verghese-kurien-clones/ 

 
t is ironic that on Verghese Kurien’s 99th 

birth anniversary, farmers from Punjab, 

Haryana, Rajasthan and Uttar Pradesh were 

marching to Delhi to protest against the three 

farm Bills that were passed by the Lok Sabha in 

September. Kurien who spent his life, after his 

engineering studies in Michigan, with the farm-

ers of Anand, would have insisted they de-

served a hearing. 

Though the cooperative movement that Amul 

exemplified best has lost its way, the compul-

sions of farmers dependent on intermediaries, 

bureaucrats and companies, are depressingly 

similar to what they were in the 1940s when 

Kurien found himself serendipitously in their 

midst. 

That he proceeded to address each of the three 

dependencies in his own unique way is now a 

piece of history, best recorded in books like 

Ruth Heredia’s excellent ‘The Amul India Story’. 

For the record, the movement he shepherded 

starting May 1948 when he was assigned to the 

Government Creamery located at Anand, in Gu-

jarat, led to India’s emergence as the world’s 

largest producer of milk and one of the major 

exporters of skimmed milk powder (SMP), the 

innovation that changed the precarious lives of 

milk farmers in Anand and then eventually 

across the country. 

More than just a cooperative 

Amul itself has gone from strength to strength 

and is no longer just a milk cooperative. Over 

the years it has diversified into a whole host of 

milk derivatives, of which butter is the best 

known. Its ability to absorb milk supplies from 

farmers and turn them into processed products, 

like cheese, has hugely enlarged the scale and 

scope of its operations manifold. 

Indeed, as India went into a strict lockdown in 

March, there was apprehension that milk farm-

ers would suddenly find demand disappearing 

with the operational logistics of the business se-

verely affected. Yet, the Gujarat Cooperative 

Milk Marketing Federation, which retails its 

products under the Amul brand, ensured that 

the link between the nearly 3.5 million farmers 

who bring in the milk which is eventually pro-

cessed into packaged milk and value-added 

products and their over one billion daily con-

sumers, was not severed. 

Replicating Amul’s model 

In a telling commentary on the potential 

strengths of such movements, organisations 

such as Nandini in Karnataka, Aavin in Tamil 

Nadu and Verka in Punjab, ensured a steady 

supply of milk and other dairy products at pre-

I 
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lockdown prices even as larger Indian and multi-

national companies floundered following dis-

ruptions to their supply chains. 

 
Sadly, the White Revolution that Kurien kicked 

off is floundering, with the business no longer 

remunerative for the farmers. Prices for farmers 

have been falling following a glut of milk in India 

and across the world. In July, farm unions in 

Maharashtra organised protests to mobilise 

support for dairy farmers who were demanding 

subsidies on milk supply within India as well as 

on exports of milk powder. The price situation is 

the same across the country with the lockdown 

adding to the woes of the farmers, as restau-

rants and shops remained shut, reducing their 

offtake of dairy products. 

Thanks to the firm foundations that Kurien laid, 

which survived the organisational turbulence in 

his lifetime as well as later, Amul has emerged 

unscathed from these developments. In fact, 

sales growth over the last 8-10 months was on 

expected lines. 

Going South 

In fact, according to a Mint report it is now 

planning to expand its milk business into the 

southern states where it will compete with es-

tablished regional cooperative brands such as 

Milma, owned by the Kerala Cooperative Milk 

Marketing Federation as also strong private 

companies such as Heritage Foods in Andhra 

Pradesh. All of them are dwarfed by Amul’s an-

nual sales of Rs 52,000 crore which leave 

enough investment surplus to support its 

growth into new markets and segments. 

Looking at the vulnerability of the protesting 

farmers and their fears of an end to the assured 

procurement of their crops at the minimum 

support price stipulated by the government, 

Amul’s success stands out. It remains to Ku-

rien’s great credit that his model of business in 

which a cooperative like Amul focused on stay-

ing profitable and treating its millions of farmer 

members as stakeholders, has stayed the 

course. 

Sadly, Amul’s success hasn’t been the catalyst 

for similar movements across other agricultural 

commodities. With 50 percent of India’s popu-

lation still dependent on income from agricul-

ture, that’s a real tragedy. Nearly 75 years after 

Amul was created by visionaries like Verghese 

Kurien and Tribhuvandas Kishibhai Patel, India 

desperately needs more professionally-run rural 

institutions that can mobilise those whose liveli-

hood comes from the farm sector, into a cohe-

sive force that is productive and progressive. 
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Banas Dairy registers new milk procurement record 
NOV 30, 2020 

https://dairynews7x7.com/banas-dairy-registers-new-milk-procurement-record/ 

 
he Banaskantha District Cooperative 

Milk Producers’ Union Ltd (BDCMPUL) 

popularly known as Banas Dairy regis-

tered highest single day procurement on Friday. 

Asia’s largest milk co-operative procured 73.93 

lakh litres per day (LLPD) milk – up against last 

year’s single day peak which was 73.71 LLPD. 

“This became possible because of the hard work 

of our women dairy farmers,” said dairy’s chair-

man Shankar Chaudhary. 

Chaudhary said that Sanadar in Deodar taluka 

has turned into highest milk supplier to Banas 

Dairy as the centre has collected 30 LLPD. 

“Sanadar has benefited due to its strategic loca-

tion on Rajasthan border. We are planning to 

add Sanadar centre as a dairy unit,” he said, 

adding that work on setting up a dairy plant 

worth Rs 400 crore will be completed within a 

year and a half. 

Terming dairy industry as lifeline of 4.50 lakh 

milk producers, who are registered members of 

the milk union, Chaudhary assured that the 

dairy will never observe a milk holiday. 

 

 

 

Palanpur: Banas Dairy registers new procurement record 
Nov 28, 2020 

https://timesofindia.indiatimes.com/city/rajkot/banas-dairy-registers-new-procurement-record/arti-

cleshow/79454079.cms 

ALANPUR: The Banaskantha District Co-

operative Milk Producers’ Union Ltd 

(BDCMPUL) popularly known as Banas 

Dairy registered highest single day procurement 

on Friday. 

Asia’s largest milk co-operative procured 73.93 

lakh litres per day (LLPD) milk – up against last 

year’s single day peak which was 73.71 LLPD. 

“This became possible because of the hard work 

of our women dairy farmers,” said dairy’s chair-

man Shankar Chaudhary. 

Chaudhary said that Sanadar in Deodar taluka 

has turned into highest milk supplier to Banas 

Dairy as the centre has collected 30 LLPD. 

“Sanadar has benefited due to its strategic loca-

tion on Rajasthan border. We are planning to 

add Sanadar centre as a dairy unit,” he said, 

adding that work on setting up a dairy plant 

worth Rs 400 crore will be completed within a 

year and a half. 

Terming dairy industry as lifeline of 4.50 lakh 

milk producers, who are registered members of 

the milk union, Chaudhary assured that the 

dairy will never observe a milk holiday. 

 

 

 

T 

P 

https://dairynews7x7.com/banas-dairy-registers-new-milk-procurement-record/
https://timesofindia.indiatimes.com/city/rajkot/banas-dairy-registers-new-procurement-record/articleshow/79454079.cms
https://timesofindia.indiatimes.com/city/rajkot/banas-dairy-registers-new-procurement-record/articleshow/79454079.cms


Nation pays tribute to Dr Verghese Kurien on National mIlk Day 
NOV 28, 2020 

https://dairynews7x7.com/nation-remembers-dr-verghese-kurien-on-nation-milk-day/ 

 
r Kurien’s birthday on 26th Nov is cele-

brated as the National Milk Day since 

2014.  A tribute to him on his day, re-

membering his work and his life, is in order. 

Post-independence and till the 1980s, India 

faced a shortage of milk with rationing and fluc-

tuations in seasonal supply. Operation Flood 

completely transformed the lives of farmers 

and the health of citizens of this country. From 

21 Million Tonnes (MT) or 5% of the world milk 

production in 1970, we now produce 22% of the 

world’s milk at 188 MT in 2018. Between 1970 

and 1995, Operation Flood laid a solid founda-

tion for milk production, processing and mar-

keting of milk across India through a network 

now numbering 177,000 local village coopera-

tives. 

This structure is supported by around 218 milk 

Unions for processing of milk, and 27 state-level 

Federations (like Amul, Verka, Vita, Sudha, 

Parag, Saras, Omfed, Sachi, Mahananda, Aavin, 

Milma, Vijaya, Nandini etc) and Mother Dairies 

for marketing and distribution of milk products 

to ensure fair returns to farmers. This program 

single-handedly transformed India from a milk 

deficit nation dependent on imported/donated 

SMP to becoming the largest producer of milk in 

the world, overtaking the USA. It is maybe one 

of the biggest self-sustaining rural income gen-

eration development programmes in the world, 

putting Rs. 80,000 crores (USD 10 billion) di-

rectly in the hands of 1.6 crore farmer families 

every year, some 30% more than the usual an-

nual MGNREGA outlay. The indirect benefit in 

terms of a higher & stable commodity price is 

immeasurable. In this tribute I touch upon the 

softer aspects of his personality which are not 

that commonly known but have contributed 

greatly to his success. 

First Meeting 

I met my guru, Dr Verghese Kurien, in 1969 at 

an annual-day function for my engineering col-

lege, where he was the chief guest. He was 

wearing his trademark cream coloured suit and 

next to him was his wife Mrs Molly Kurien. He 

was well built, handsome and delivered his 

speech humorously & confidently. There was 

not a single soul in the function who wouldn’t 

have enjoyed his speech. Later, after about a 

year, I happened to visit Amul Dairy and was im-

pressed with the beautiful layout, neat, clean 

housekeeping, big fountains and green lawns. It 

was almost surreal in those days when the rest 

of the town was quite a dust bowl. I joined 

Amul at the age of 20 in 1971 and retired as the 

Managing Director of GCMMF (Amul) at 60. 

D 
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During this time, I had the opportunity to work 

with him closely as General Manager first and 

later as Managing Director while he was the 

chairman at GCMMF, one of the hats he 

donned. 

Every moment I spent with him was of great 

learning 

One of the most important things I learnt from 

him, is the power of humour! He was able to 

use his wit & humour most effectively. Be it in 

speeches or in meetings with dignitaries. He 

was also one of the greatest storytellers I met. 

He would narrate his stories to visitors for hours 

and make them laugh, yet have them appreci-

ate the achievements and leave behind a deep 

sense of warmth in the visitor’s heart. He would 

narrate how he was required to come and work 

in a remote town called Anand, due to the bond 

he had signed. And how no one would give him 

a house to rent in Anand as he was unmarried, 

young, used to eat meat & consumed alcohol. 

In those days he used to sleep on a coat under a 

tree and every day a dog would run away with 

his slippers, which was the first thing he would 

look for as soon as he would get up. He then 

converted a garage, into his quarters and there 

he met his guru Tribhovandas Patel, who 

changed his destiny. 

 
He was a stickler for time. In my entire carrier, I 

never saw him reaching a second late to any of 

his appointments. And he would expect his 

counterparts to practice the same. If the person 

he was supposed to meet was not there at the 

appointed time he would wait for a minute or 

two, and simply walk back & leave the venue, ir-

respective of who he was to meet! He always 

wanted each and everything in place, in working 

condition and functioning smoothly. He wanted 

excellence in everything that came in his pur-

view. 

He was meticulous about the ‘little things that 

mattered much’ whether ensuring that all toi-

lets in buildings were clean or sound systems 

functioned properly at an event. While a meet-

ing was going on, even if a noisy fan or a flicker-

ing tube light would be encountered, he would 

immediately stop and convey his unhappiness. 

He would insist and ensured that it was re-

stored and refined systems to ensure it did not 

happen again. If he found the other person 

maintained such high standards, he would pub-

licly acknowledge the same. 

Integrity is everything 

 

One thing he would never compromise irrespec-

tive of your education, qualification or perfor-

mance was integrity. He had zero tolerance to 

lack of integrity, even on a small issue like a 

travel bill. He would simply dismiss such a per-

son in minutes, irrespective of his background. 

His ability to handle pressure was immense. In 

every crisis, he will think deeply, debate, discuss 

various implications and develop strategies to 

convert the crisis into an opportunity. He would 

say ‘there is always something good in every-

thing that comes your way, in all crisis or prob-

lems, find out what is good and work on it!’ 

The other important trait was consistency. His 

stand on core issues and practices would not 

change. If he took a stand and if you referred 

the same issue a month later or even a year 

later, he will respond in split second and his de-

cision would not have swayed. Now, this does 

not mean he was rigid – he was just extremely 

objective in his decision making. His decision 

making was directly founded on his core values 

& mission, and as long as actions lead to serve 

this purpose, he would arrive at decisions in 



minutes. He would never demand report after 

report. He would instead, expect clarity of 

thought and its relevance to our mission. Con-

sistency of thought and action was his greatest 

traits. 

IRMA is a great creation of the master 

Let me narrate to you an instance. I was travel-

ling with to Gandhinagar from Anand with him, 

a drive of about 2 hours by road. I was very 

young when I lost my father, and then due to 

familial circumstances, gained education living 

away from my family. I had never realized how 

it would be to spend time with someone you 

look up to, like a father figure. Such trips with 

Dr Kurien were rare and I cherished these trips 

as I got unhindered space to talk to him. For 

me, it was like a masterclass. Once we discussed 

the most important institution he built over 

time, among several he created. He invariably 

answered “Amul”. I replied, “I think it is not 

Amul, but it is IRMA”. He asked me “Why do 

you think so?” and I said “IRMA would produce 

a new school of management which is more 

just, fair, value-based, and accountable to soci-

ety – not to the stock exchange. IRMA is ahead 

of its time. People noticed AMUL in 1964, after 

about two decades of its success! Give IRMA 

about 50 years and the world will see what you 

have done”. I continued, “In building IRMA you 

are catapulting the country ahead of this world 

by century or more. People will realize what you 

have done much after you and even I am gone.” 

 

In my opinion then and even now, the real fruit 

of Kurien’s work will be understood after an-

other 50 to 100 years. It has inspired a genera-

tion and given their next generation – the op-

portunities, ideals, morals and values to build a 

just & fair society.  

Dr Verghese Kurien 

 
I am of the firm belief that after Mahatma Gan-

dhi if there was a great person who worked for 

Rural India and with stupendous success – it 

was Verghese Kurien. Not to undermine the 

achievements of the stalwarts of other fields or 

their fields, but from a societal point of view, his 

contributions are much greater than a develop-

ing a missile, performing in a theatre or playing 

sitar, shehnai or cricket. In my opinion, the 

greatest people are Institution and Nation 

Builders, like him and Vikram Sarabhai. They 

build India and build the institutions that take 

India to the next level.  In statistical terms, the 

juggernaut propelled by these institutions shall 

make India achieve 300 MT or almost 30% of 

the world milk production by 2029. 

For our politicians, bureaucrats and even 

masses – appreciating sitar, shehnai or stage 

play is perhaps easier than seeing reason & ra-

tionale of the work done by Kurien, whose real 

impact will be felt several decades later. The 

long-standing demand for Bharat Ratna for Dr 

Kurien may be too little too late by the time our 

CMs, PMs or other politicians understand what 

Kurien has built and what he sacrificed for it. 

 

Dr Kurien was my guru in life, whom I saw in the 

same light as my father. I would pray to God 

that he makes Dr Kurien, my guru in the next 

hundred lives. 
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The Rajkot district collector has offered land to 

Gujarat Cooperative Milk Marketing Federation 

(GCMMF) on the National Highway 27 on the 

eastern periphery of city for its proposed milk 

processing plant. 

“Process of finalising the land has been happen-

ing for quite a while now and they have taken a 

field visit as well. We had given them a few op-

tions from and they have chosen one. The for-

mal process is going on,” Rajkot District Collec-

tor Remya Mohan told The Indian Express 

Thursday. 

The federation has requested 60 acres land for 

setting up a modern dairy plant at the cost of Rs 

500 crore in Rajkot. It will have capacity to pro-

cess 20 lakh litres milk per day (llpd), the largest 

in Saurashtra-Kutch, GCMMF officers said. The 

decision to set up the plant in Rajkot was taken 

at the meeting of board of directors of GCMFF 

in September. 

“We have offered them government waste land 

in Anandpur, Navagam and Sokhda villages. Ac-

cordingly, we have forwarded the proposal to 

the office of Rajkot taluka mamlatdar for neces-

sary action. The mamlatdar will subsequently 

appraise the sub-divisional magistrate (SDM),” 

resident additional collector of Rajkot, Parimal 

Pandya said. 

Valamji Humbal, vice-chairman of GCMMF, said 

the federation will be happy with the plot wher-

ever the government allots in Rajkot. 

“For us, setting up a plant in Rajkot is very im-

portant as every day, we are incurring cost of 

around Rs25 lakh every day for transporting 

around 15 llpd milk from various member un-

ions in Saurashtra-Kutch to the GCMMF plant in 

Gandhinagar and transporting back processed 

products back to Saurashtra-Kutch. The milk 

quality also gets affected due to long transit 

time,” Humbal said. 

“There are dairy unions in Rajkot, Junagadh, 

Porbandar, Amreli, Bhavnagar, Botad, Suren-

dranagar, Morbi, Kutch and Jamnagar. Of them, 

Rajkot, Junagadh, Amreli, Bhavnagar, Porban-

dar, Surendranagar, Kutch etc have their own 

processing plants, “ he added. 

“But these plants are small which can manufac-

ture 15 to 20 products whereas bigger plants of 

GCMMF manufacture 200 products. Therefore, 

a bigger plant is needed for the next stage of 

growth of dairy sector in Saurashtra. Also, 

GCMMF plant in Gandhinagar receives milk as 

far away as Rajasthan and Madhya Pradesh and 

runs at its full capacity, “Humbal said. 

“Given paucity of land in Gandhinagar, there is 

little chance of its further expansion. On the 

other hand, milk procurement in Saurashtra-

Kutch has gone up from around seven llpd five 

years ago to 35 llpd now. GCMMF needs new 

facility to handle this increased flow,” Humbal 

added. 

“We will be able to make the plant operational 

within 1.5 years after getting land. It will be an 

advanced plant with 20 llpd processing capacity. 

It will be the most advanced dairy of India and 

would manufacture all products of Amul,” 

GCMMF managing director (MD) RS Sodhi said. 

“The proposed plant in Rajkot will also give 

GCMMF logistical leverage as it will be near an 

airport as well as major ports like Mundra and 

Kandla,” Humbal added. Work is on progress for 
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developing an international airport at Hirasar 

on NH 27, just a few kilometres away from 

Anandpur. 
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 milk-powder plant will soon be set up 

in Malappuram to process the extra 

milk being produced in the State, K. 

Raju, Minister for Animal Husbandry and Dairy 

Development, has said. He added that Kerala 

had already attained self-sufficiency in milk pro-

duction. 

Work on the plant would start in this financial 

year. It will be run by Malabar Regional Co-op-

erative Milk Producers’ Union (MRCMPU) with 

technical assistance from the National Dairy De-

velopment Board. The National Bank for Agri-

culture and Rural Development will extend fi-

nancial support, the Minister said after inaugu-

rating the State-level birth centenary celebra-

tions of Varghese Kurien, known as the ‘Milk-

man of India’, on Thursday. 

The year-long programmes are being led by the 

Kerala Co-operative Milk Marketing Federation 

(Milma). 

Milma chairman P.A. Balan presided over the 

ceremony at the headquarters of MRCMPU in 

Kozhikode, the birthplace of Kurien. Milma 

brought out a special milk cover that carries the 

centenary logo of Kurien and a special postal 

cove. His daughter, Nirmala Kurien, unveiled a 

statue of her father and delivered a commemo-

rative lecture. Milma is launching a nation-wide 

campaign seeking Bharat Ratna for Kurien. One 

lakh dairy farmers would send signed post cards 

with a request to the Prime Minister. Also, a top 

Milma delegation would meet members of both 

the Houses of Parliament to press the demand, 

Mr. Balan said. 
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ew Delhi| Jagran Lifestyle Desk: The 

National Milk Day is celebrated every 

year on November 26 in India. Our 

country is the largest producer of milk and this 

day is observed to highlight the significance of 

milk in everyone's life. This day is basically ob-

served to honour Dr Verghese Kurien, who is 

known as the father India's White Revolution. 

Now, India has become the largest producer of 

milk but the situation was quite different in the 

mid 20th century. However, this changed after 

Verghese Kurien started working on the white 

revolution of India. 

On this day we bring you the 7 unknown facts 

about Verghese Kurien, the Milkman of India: 

1. Verghese was born in Kozhikode in a Syrian-

Christian family on November 26, 1921. 

2. Kurien was a bright student and he graduated 

in Science from Loyola College in 1940 and ob-

tained an Engineering degree from Guindy Col-

lege of Engineering in Chennai. After this, he 

studied about Dairy Engineering, and to the un-

known, he wasn't happy about it. 

3. Kurien wanted to join the army as an engi-

neer but god had different plans for him. 

4. Kurien was posted at Anand, the milk capital 

of India and he started living in Kaira District Co-

operative Milk Producers’ Union Limited, run by 

Tribhuvandas Patel. As he planned that he 

would leave Patel asked him to help out the 

fledgeling operation with technological support 

and those few months marked the turning point 

for Kurien, changing his life and that of hun-

dreds of thousands of India’s farmers. 

5. After that Patel bought new machinery and 

increased the capacity of the cooperative from 

200 litres of milk in 1948 to 20,000 litres in 

1952, and the Anand model of cooperative 

started growing. 

6. Amul word was not named by Verghese but 

was suggested by in 1957 by a chemist at the la-

boratory. It comes from a Sanskrit word 

“Amoolya” which means priceless. It is also the 

acronym for Anand Milk Union Limited. 

7. Verghese has won several awards, including 

the Ramon Magsaysay Award, Wateler Peace 

Prize, World Food Prize, Padma Shri, Padma 

Bhushan and Padma Vibhushan. 
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ue to protests across the country by 

farmers and trade unions, India has 

not signed the RCEP – and the dairy in-

dustry has had much to do with the govern-

ment opting out. 

In May 2020, India pulled out of the Regional 

Comprehensive Economic Partnership (RCEP) 

with Indonesia, Thailand, Singapore, Malaysia, 

the Philippines, Vietnam, Myanmar, Brunei, 

Cambodia, Laos, Australia, China, Japan, New 

Zealand, and Korea – citing its own India policy. 

However, experts believe that the main hurdle 

came from the dairy sector. India is the world’s 

largest dairy producer with 187 million tonnes 

recorded during 2019 and has set a target of 

330 Million MT by 2034. If other RCEP countries 

are also eyeing the Indian market, the domestic 

production will totally collapse, according to an 

industry expert. 

Expert opinion 

In order to understand the real reason, we 

spoke to a dairy expert based in Pune, Maha-

rashtra, who wished not to be named. “With 

RCEP, milk and milk products from Australia & 

New Zealand will be dumped in India. After this 

dumping, procurement of milk from farmers in 

India will decrease,” the expert said. 

Apart from this, India currently has tonnes of 

skimmed milk which are not yet consumed. I 

believe the government should not take any de-

cision to join RCEP for a few years. If the gov-

ernment signs this deal, dairy farmers will suffer 

a lot,” 

Even though India is the largest producer and 

consumer of milk globally, its share in milk ex-

ports is a miniscule 172,000 tonnes as per an 

estimate, as compared to New Zealand, which is 

a member of RCEP and will become the biggest 

beneficiary, which currently accounts for 3.5 

million tonnes of milk exports. 

Imports and Exports 

As the majority of Indian milk is consumed do-

mestically, companies will import from foreign 

companies if their prices are lower and as a re-

sult, local milk producers will suffer, thereby 

damaging local dairy farmers’ livelihoods. 

In India, over 100 million people are associated 

with dairy sector destroying this sector by sign-

ing a free trade pact would be a decision no 

government could take. If the government 

wants to move forward, the dairy sector should 

be left out of the free trade pact, the expert 

said. 
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If other RCEP countries are also eyeing the In-

dian market, the domestic production will to-

tally collapse and India will become a net im-

porter of dairy products at the cost of Indian 

milk producers, the expert stressed. 

A dairy farmer from Nasik, Rajendra Pawar, said 

it would be disastrous if India were to sign the 

RCEP agreement – how can a farmer compete 

with importers? The dairy traders can flood the 

market with cheap milk and milk products. 

Whatever the government says, small dairy 

farmers and small co-operatives would be 

wiped out within a few years. The RCEP would 

destroy our co-operative system in no time, 

which took us many decades to build. 

India as top milk producer 

India is the top milk producer globally and it is 

also a country where traditional and modern 

farming practices are very much intertwined. 

With milk demand in India on the rise there are 

still many challenges that dairy farmers are fac-

ing. 

Economist BM Kumaraswamy said that the 

agreement posed a major threat to the coun-

try’s co-operative dairy sector. Over the years, 

India has built a very social cooperative system 

that involved small milk producers. The co-op-

eratives are owned by these small producers, 

and not by companies. In New Zealand, on the 

other hand, these are owned by companies, 

and 90% of the milk the country produces is ex-

ported. 

If milk and milk products are allowed to be im-

ported, this will lead to very tough competition. 

Milk prices will collapse and this could cause se-

vere harm to our co-operative system of milk 

production and distribution in the country, Ku-

maraswamy added. 

Unemployment and poverty 

The government supporting organisation, Swa-

deshi Jagran Manch (SJM), has opposed the 

RCEP agreement and claimed that it would add 

to unemployment and poverty. Speaking on this 

development, a source within the Mumbai-

based Parsi Dairy Farm said, “The current cen-

tral government made a wise decision by pulling 

out of the RCEP agreement, or else it would 

have pushed many small dairy farms out of 

business which are catering to tier 1 and tier 2 

cities.” 

Hygiene and quality of dairy products have be-

come a very important issues after a recent sur-

vey report by the Food Safety and Standards 

Authority of India (FSSAI) found that most of 

the milk consumed in the country is adulter-

ated. 

According to a report on India’s dairy sector, for 

the next 20 years it would be foolish to allow 

the import of milk as it would contribute more 

than 60% of the incremental milk the world will 

produce in the next 15 years. The overall share 

of the world milk production will grow to 31% 

compared to 20% at present from the 14% as of 

the beginning of 2000. 

NDDB – Neeti Aayog report 

The report was carried out by the National 

Dairy Development Board (NDDB) and NITI 

Aayog, a policy think tank of the Indian govern-

ment established with the aim to achieve sus-

tainable development. 

Managing director RS Sodhi of India’s biggest 

cooperative’s Gujarat Cooperative Milk Market-

ing Federation Limited (also known as Amul) 

has also written a letter to Commerce and the 

industry minister Piyush Goyal, highlighting that 

“The situation will be unimaginable if the Gov-

ernment of India pursues similar FTAs with EU 

and grants the USA market access to the.” 

The letter also mentioned New Zealand’s com-

mercial interests and the real reason it’s push-

ing for the deal, saying that it produces 14 times 

more than its local domestic requirement and is 

looking for new markets. India, being the larg-

est consumer of milk in the world, has been its 

target market for last 2 decades. 

The long-term trend analysis conducted by 

NDDB, Ministry of Agriculture, Niti Aayog, 

OECD- FAO Dairy Agricultural Outlook 2019-



2028 and the International Farm Comparison 

Network said that India’s dairy growth in pro-

duction and consumption will continue for the 

next 2 decades and more, according to Amul 

Vice-Chairman Jetha Bharawd. 

Contribution to the GDP 

The dairy industry is very important to the In-

dian rural economy and is the largest contribu-

tor to the agricultural Gross Domestic Product. 

In the 2018-19 Economic Survey it was found 

that more than 50% of India’s Dairy sector is run 

by the unorganised sector, meaning local farm-

ers or those involved only in the dairy business. 

In order to check low productivity for dairy 

farmers, India based Stellapps is providing end-

to-end dairy technology solutions to farmers. 

In his letter, Maharashtra-based Swabhimani 

Shetkari Sangathan (SSS) founder Raju Shetti 

said, “By signing RCEP, India will open its door 

for cheap dairy imports. If India signs the pact, 

millions of dairy farmers would be under 

threat.” 

India currently accounts for 20% of world pro-

duction and for the last 4 years has been grow-

ing at a rate of 6.4% annually, against the global 

growth rate of 1.7% 

Shetti also stressed that homegrown brands like 

Amul, Mahanand, Aarey, Gokul, and others 

would not be able to match the competitive 

market and eventually will lose to foreign play-

ers. 
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 major challenge in transporting Covid-

19 vaccines is the ultra-cold tempera-

tures required for the purpose. Except 

for the vaccine being developed by Oxford Uni-

versity-AstraZeneca, which can be stored in nor-

mal household refrigerators with a temperature 

range of 2 degrees to 8 degrees Celsius, all the 

others — Pfizer-BioNTech, Sputnik-V and 

Moderna — require a temperature of anywhere 

between minus 18 degrees to minus 90 degrees 

Celsius. 

It turns out, India does have a limited cold chain 

facility to offer ultra-low cold temperatures, 

thanks to the infrastructure in place to 

transport the semen of bulls used for artificial 

insemination of cows across the country. For 

the record, the semen collected from bulls is 

transported at minus 196 degrees Celsius — 

much lower than the lowest temperature re-

quired for a Covid-19 vaccine, which is for the 

Pfizer-BioNTech vaccine candidate that needs to 

be stored between -60 degrees to -90 degrees 

C. 
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Since sperms are destroyed even at room tem-

peratures within 15 minutes of collection, they 

are first diluted and stored in small vials — 

called straws — which are then sealed and fro-

zen in liquid nitrogen containers. This is an idea 

that has been used in the US  since the 1950s by 

cattle breeders there and was later adapted for 

use for organ transplantation and blood bank-

ing. 

Liquid nitrogen, which is inert, colourless, 

odourless, non corrosive, nonflammable and ex-

tremely cold, is produced by compressing and 

cooling the gas to below its boiling point, which 

is minus 195.79 degrees Celsius. It is also availa-

ble in plenty from the chemical fertiliser units, 

with Indian being the world’s second largest 

producer and also as a by-product of liquid oxy-

gen plants. 

Moreover, the containers used for transporting 

the semen also have huge capacities, with a 35 

litre container able to house 2,500 straws while 

a 48 litre one can accommodate 15,000 straws. 

However, given the huge numbers involved in 

the distribution of any potential Covid vaccine, 

the dairy sector’s cold chain infrastructure can 

at best be an add-on and unlikely to comple-

ment the need for an effective vaccine distribu-

tion network. 
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erala has attained self-sufficiency in 

milk production and is poised to start a 

milk-powder plant in Malabar to pro-

cess excess milk, the Minister for Animal Hus-

bandry and Dairy Development K Raju said on 

Thursday. 

The work of the plant, coming up in Malappu-

ram, will start this financial year. It will be run 

by Malabar Regional Co-operative Milk Produc-

ers’ Union (MRCMPU) with technical assistance 

from National Dairy Development Board 

(NDDB). The National Bank for Agriculture and 

Rural Development will extend financial support 

to the plant. 

The minister made the announcement after in-

augurating the state-level centenary celebra-

tions of “Milkman” Verghese Kurien, whose 

1970s ‘White Revolution’ went on to make the 

country the world’s largest milk producer. 

Marking the occasion, Milma brought out a spe-

cial milk cover that carries the centenary logo of 

Kurien. Also released was a special postal cover 

of Kurien. Further, Milma launched two new 

products at the function. 

The minister said Kerala’s 3,500-odd coopera-

tive societies have enabled Milma to achieve a 

12.46 per cent growth in milk production during 

the last fiscal. This was double the national av-

erage of 6.40 per cent during 2019-20. "Despite 

the floods Kerala faced in 2018 and ’19 mon-

soons, followed by a crisis owing to Covid -19 

this year, the state’s milk cooperatives have 

clocked an impressive turnover. The high qual-

ity of Milma’s products should soon help the es-

tablishment earn bigger markets outside Kerala 
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and abroad," he added, noting that the cooper-

ative has 10 lakh farmers, one-fourth of whom 

are women. 

The minister hailed India’s refusal to sign the 

RCEP (Regional Comprehensive Economic Part-

nership), saying the international free trade 

agreement will work against India’s milk farm-

ers. “We need to continue our fight against 

RCEP,” he reiterated. 

Milma Chairman P Balan Master said that the 

federation currently procured 15 lakh litres of 

milk daily even as the pandemic led to a slump 

in the establishment’s value-added products 

such as butter and ghee. The 1980-founded 

Milma’s annual turnover stood at ₹3,300 crore 

in 2019-20. 

Milma is launching a nation-wide campaign for 

Kurien to be bestowed with the Bharat Ratna, 

the country’s highest civilian honour. One lakh 

dairy farmers will send signed postcards with a 

request to the Prime Minister, he said. 
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e must carry forward the efforts of 

Verghese Kurien, the father of In-

dia’s White Revolution 

The Food and Agricultural Organisation (FAO) 

established National Milk Day (NMD) in India on 

November 26, 2014, in honour of Padma Vibhu-

shan Verghese Kurien — known as the father of 

India’s White Revolution or the Milkman of In-

dia. The Indian Dairy Association, the National 

Dairy Development Board, and major State milk 

federations observe this day every year. 

On this day, these events bring to the fore the 

contributions of India’s dairy farmers to society 

and the economy. The events emphasise the 

importance of milk and value-added milk prod-

ucts in everyone’s life and of the dairy sector in 

the economy. 

Kurien’s efforts helped transform India from a 

milk deficit nation to a surplus one and eventu-

ally as the largest producer globally with farm-

ers’ cooperation. This year, India is celebrating 

the 99th birth anniversary of Kurien. 

The Amul Story 
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On December 14, 1946, AMUL was established 

in Anand, Gujarat, to protect farmers from ex-

ploitation by Polson, a dairy products firm that 

dominated the business then. Initially, AMUL 

supplied milk without any formalised distribu-

tion network. 

The AMUL brand had not been recognised yet, 

and it was called KDCMPUL (Kaira District Coop-

erative Milk Producer’s Union Ltd), which was 

established by Tribhuvandas Patel. 

Initially, it started with two dairy co-operative 

societies, procuring 247 litres of milk a day. To 

carry out Patel’s vision, Kurien began to work 

with Patel and developed dairy co-operatives in 

Kheda district. 

The dairy co-operatives’ objective was to pro-

cure milk directly from farmers and pay an ap-

propriate amount based on the quality of milk. 

Kurien wanted to give KDCMPUL a unique name 

and he even asked farmers for suggestions. Af-

ter consultation with farmers and employees, it 

was named AMUL in 1949. And by the end of 

1960, AMUL had become a well-known brand in 

Gujarat. 

Anand fragrance to spread across India 

In 1964, Prime Minister Lal Bahadur Shastri, im-

pressed with Kurien’s work, asked him to repli-

cate the AMUL model across the country. Under 

the leadership of Kurien, the Central govern-

ment established the National Dairy Develop-

ment Board (NDDB) in 1965. At that time, In-

dia’s milk demand exceeded supply. India de-

pended heavily on imported milk to fulfil do-

mestic demand. 

To overcome this problem, the NDDB in 1970 

launched the ‘Operation Flood’ programme un-

der Kurien’s leadership, to expand dairy cooper-

atives’ network throughout the country based 

on the pattern followed in Anand. As a result of 

these efforts, India has the largest dairy cooper-

ative network and is now the largest milk pro-

ducer globally. Apart from becoming self-suffi-

cient in milk, India accounted for 22 per cent of 

the milk produced globally in 2018. 

Under Kurien’s leadership, GCMMF (Gujarat Co-

operative Milk Marketing Federation) was es-

tablished in 1973 to sell and brand AMUL prod-

ucts, and IRMA (Institute of Rural Management 

Anand) in 1979, to produce professional manag-

ers. 

Dairy part of nation’s economy 

Kurien’s immense efforts have made India’s 

dairy sector vital to the Indian economy, espe-

cially in terms of providing employment to the 

rural workforce. The dairy sector has helped re-

duce rural poverty and inequity, and ensured 

food security for millions of rural households. 

The livestock sector contributed 4.11 per cent 

to India’s GDP in 2019. The dairy sector claims a 

significant share within the livestock sector, 

contributing to 67 per cent of the total livestock 

output (National Accounts Statistics, 2019). 

Interestingly, milk output stands at 20.6 per 

cent of the combined production of paddy, 

wheat, and pulses. This sector also provides em-

ployment opportunities, especially to women, 

and landless, small, and marginal farmers. 

Annually, 8.4 million farmers depend on the 

dairy sector for their livelihood, of whom, 71 

per cent are women. Furthermore, agriculture 

employs rural households for 90-120 days a 

year, and dairying provides an alternative em-

ployment opportunity for them in the remain-

ing days. 

Disparity among States 

India has achieved self-sufficiency in milk pro-

duction, thanks to it having the second largest 

cattle population in the world after Brazil and a 

robust dairy cooperative network in a few re-

gions. 

However, data show that nine Statesproduced 

77 per cent of milk, and in rest of the States the 

per capita availability of milk is below the na-

tional average. Milk production is, therefore, 

concentrated in those nine States. 

Dairy promotion among small and landless 

farmers is hence necessary to increase milk 



availability, as this will also help reduce the nu-

trition-related problems among rural house-

holds. Additionally, State governments should 

channelise milk procurement through formal 

ways, such as via cooperatives or the AMUL 

model. This will help boost the income of mil-

lions of small and marginal farmers. 

Moreover, strengthening milk cooperatives 

across States will help generate alternative em-

ployment opportunities for millions of rural 

farmers, especially women and economically 

disadvantaged communities. The Centre re-

cently announced ₹15,000 crore under the At-

manirbhar Bharat scheme ‘Pashudhan’, to sup-

port animal husbandry and the livestock sector, 

to increase milk procurement, milk processing, 

and for setting up dairy infrastructure. Without 

a flourishing dairy sector, the government will 

not be able to achieve its objective of doubling 

farmers’ income. 

Source : The Hindu Businessline Nov 25 2020. 

Written by Shweta Krishnan/Ankit Sontakke. 

Parida is a Research Fellow, and Krishnan and 

Sontakke are Junior Research Fellows, at VKCoE, 

Institute of Rural Management, Anand. Views 

are personal 

 

 

Rai vows to promote interest of dairy farmers 
November 25, 2020 

https://www.indiancooperative.com/co-op-news-snippets/rai-vows-to-promote-interest-of-dairy-farmers/ 

 
angal Jit Rai, Chairman of National 

Cooperative Dairy Federation of In-

dia Ltd who has been elected to the 

Governing Council of NCUI has said that he 

would use the platform in solving the issues of 

millions of dairy farmers, reads a press release 

sent by NCDFI. 

Rai said, “It is a great honour for me to repre-

sent millions of dairy farmers at another es-

teemed national level cooperative forum. I see 

my election to NCUI Governing Council as an 

opportunity to bring some valuable insight from 

the cooperative dairy sector to reinforce the co-

operative framework of the country, and repli-

cate the sector-level success in other potential 

areas contributing to the promotion of coopera-

tive agendas in general”. 

Rai is Sikkim State President of Sahakar Bharati. 

Rai is also part of the Cooperative Development 

Forum, which was launched in July 2020 to pro-

vide regulatory assistance to the existing coop-

eratives and strengthen the cooperative design 

across the sectors in the country. 

NCDFI, an apex body of dairy cooperatives in In-

dia, follows a vertically integrated multi-tier 

structure with 27 State Cooperative Dairy Fed-

erations at the top followed by 218 District Co-

operative Milk Producers’ Unions and 1.73 lakh 

Village Cooperative Milk Producers’ Societies at 

the bottom. 163 lakh dairy farmers are associ-

ated with dairy cooperatives. 

NCDFI has been facilitating the working of dairy 

cooperatives through coordination, networking, 

and advocacy. Its core activities include – Coor-

dinating the Institutional sale of quality Milk 

and Milk Products to the Ministry of Defence, 

IRCTC, ITBP, etc., Genetic Improvement through 

the distribution of Superior Animal Genetics, 

and Cooperative Development through Capacity 

Building.
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Maharashtra: Dairies concerned over milk supply shortage; procurement prices to rise 
Nov 26, 2020 

https://indianexpress.com/article/cities/pune/maharashtra-dairies-concerned-over-milk-supply-shortage-procure-

ment-prices-to-rise-7068401/ 

 
elayed supply and increased demand 

of milk has led members of the dairy 

industry to discuss a possible escala-

tion in its procurement price for farmers in the 

days to come. The pent-up demand from hotels, 

restaurants and canteens on one hand, and an 

almost stagnant production on the other, has 

led to the supply-demand mismatch, which 

dairy spokespersons say is expected to grow 

sharper in the foreseeable future. 

The beginning of the Covid-19 had led to dairies 

witnessing a sudden dip in demand as hotels, 

restaurants and other commercial outlets were 

shut due to the lockdown. Dairies had started 

reducing their procurement prices even as com-

modities such as skim milk powder (SMP) and 

white butter started to pile up. 

Excess milk is converted into anhydrous SMP, 

which is either traded as a commodity or re-hy-

drated when the demand for milk increases. By 

August, the country had seen the accumulation 

of around 2 lakh tonne of SMP, which had led to 

dairies demanding an export subsidy to reduce 

their burden. 

The tables have turned three months down the 

line, with dairies experiencing a supply dip 

which would result in the shortage of SMP and 

white butter. This shortage — at a time which is 

normally associated with increased milk produc-

tion — is due to farmers cutting on feed and 

supplements to their animals during the pan-

demic. This was done mostly due to dairies 

slashing their procurement prices. 

Milk production in the dairy industry vacillates 

between the flush period, which usually starts 

in September and continues till March, and the 

lean period, between April and August. Animals 

naturally lactate during the flush period, while 

milk production dips during the summer 

months. At the start of the pandemic, dairy 

farmers witnessed a rare price war among dair-

ies who were concerned about the supply 

shortage. 

However, with the pent-up demand growing 

again due to the unlock process, dairies are see-

ing the return of a demand similar to pre-Covid 

times. 

Rajiv MItra, CEO of Prabhat Lactalis (part of 

global giant Lactalis Group), attributed this to 

the reopening of hotels, canteens, restaurants 

and tea shops. “As people started moving 

about, roadside tea shops also became opera-

tional. They alone make up for 15 per cent of 

the institutional demand,” he said. 

However, this demand increase has not been 

followed up with an increase in supply. RS So-

dhi, managing director of the Gujarat Coopera-

tive Milk Marketing Federation — the company 

which markets dairy products under the brand 

name Amul — also talked about a similar 

crunch. Amul’s daily milk procurement is stag-

nant at 204 lakh litre per day. 

This supply crunch has led to dairies expecting 

possible shortage in the days to come. SMP, 

which had once become a headache for these 

dairies, is now a valuable commodity. The na-

tional SMP stock is around 1.40 lakh tonne, 

while the white butter stock is around 4,000 t. 
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According to Sodhi, it is only Amul which has a 

stock of butter. SMP prices in the domestic mar-

ket are around Rs 180- Rs 220 per kg, which 

makes it a much more favourable market than 

exports. 

 

 

Nestlé agrees to sell Yinlu peanut milk and canned rice porridge businesses to Food Wise 

Co., Ltd. 
November 25, 2020 

https://www.globenewswire.com/news-release/2020/11/25/2133329/0/en/Nestl%C3%A9-agrees-to-sell-Yinlu-

peanut-milk-and-canned-rice-porridge-businesses-to-Food-Wise-Co-Ltd.html 

estlé today announced that it has 

agreed to sell its Yinlu peanut milk and 

canned rice porridge businesses in 

China to Food Wise Co., Ltd. The deal covers all 

of Yinlu's operations, including its five factories 

in Fujian, Anhui, Hubei, Shandong and Sichuan. 

Yinlu brands had sales of CHF 700 million in 

2019. Both parties have agreed not to disclose 

the financial terms of the transaction. 

Food Wise Co., Ltd., a company controlled by 

the family of Yinlu founder Chen Qingshui, is 

well-positioned to enable a smooth transition 

and ensure the long-term success of that busi-

ness. 

The transaction allows Nestlé to focus on key 

categories in China: infant nutrition, confection-

ery, coffee, culinary, dairy and petcare, capital-

izing on the company's strong brands, digital ca-

pabilities and innovation engine to drive 

growth. 

As part of the transaction, Nestlé will retain its 

ready-to-drink (RTD) Nescafé coffee business 

and distribute the products across most of the 

Greater China Region. Nescafé is a strategic 

growth driver for Nestlé, and the company con-

tinues to invest to further strengthen the brand 

across all channels in the market. The en-

tire Nescafé business in China will be managed 

by one team, using synergies and strengthening 

capabilities that will help drive further growth in 

the business. 

Yinlu will continue to manufacture the Nes-

café RTD products for Nestlé and will distribute 

the products in several provinces. Yinlu will con-

tinue to manufacture and sell Nestea products 

under license from Nestlé. 

Nestlé is fully committed to the Greater China 

Region, which offers significant growth oppor-

tunities. The Greater China Region is the second 

largest Nestlé market globally with sales of 

nearly CHF 7 billion in 2019. Nestlé has invested 

about CHF 800 million there during the last five 

years. 

 

Gujarat: Sarhad Dairy to set up fruit processing plant 
Nov 25, 2020 

https://indianexpress.com/article/india/gujarat-sarhad-dairy-to-set-up-fruit-processing-plant-7064556/ 

o bring horticulture farmers in Kutch 

into the cooperative dairy network, Sar-

had Dairy on Tuesday said it will set up a 

fruit processing plant in the district at the cost 

of Rs 50 crore. 

“Farmers growing horticulture crops, like pome-

granates, dates, mango, etc, are seeing their re-

turns dwindling due to lack of market linkages 

and absence of a local value addition chain. 

Therefore, at the annual general meeting of Sar-

had Dairy, held on Monday, the Board of Direc-

tors of the dairy have decided in principle to set 
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up a fruit processing plant in Kutch. Our esti-

mate is that such a plant for extracting juices, 

preparing frozen and dehydrated fruit products 

will cost around Rs 50 crore,” Valamji Humbal, 

chairman of Sarhad Dairy told The Indian Ex-

press on Tuesday. Humbal is also the vice-chair-

man of Gujarat Cooperative Milk Marketing 

Federation Limited (GCMMF), the dairy federa-

tion which markets dairy products under the 

brand name Amul. 

Union Minister of State for Agriculture and 

Farmers Welfare, Parsottam Rupala, Minister of 

State for Tourism and Welfare of Socially and 

Educationally Backward Classes, Vasan Ahir and 

GCMMF managing director R S Sodhi were also 

present at the Sarhad Dairy AGM in Anjar. 

“As no local value addition chain is taking place, 

farmers are forced to sell fruits as raw material 

at a very low cost. Their condition today is com-

parable to that of dairy farmers before the co-

operative dairy model was founded,” Humbal 

said. 

The Sarhad Dairy chairman said they were in 

consultation with various stakeholders for set-

ting up the plant. “We have been consulting 

with marketing and technology experts as well 

as officers of GCMMF for setting up this plant. 

We are of the belief that such a plant is eco-

nomically viable and will be of help to farmers. 

We have land at Chandrani village in Anjar ta-

luka of Kutch for such a plant. But another view 

is that since processed fruit products of Kutch 

has the potential of finding an overseas market, 

such a plant should be set up in Mundra so that 

port connectivity becomes easy. While Sarhad 

Dairy will manufacture products, GCMMF will 

market them,” Humbal added. 

Kutch District Cooperative Milk Producers Un-

ion Limited, popularly called Sarhad Dairy was 

set up in 2009 and is one of the member unions 

of GCMMF. Today, Sarhad Dairy has more than 

650 village-level cooperative societies through 

which it procures around four lakh litre milk per 

day. It is the only dairy union of the state which 

procures and sales camel milk. In recent years, 

after the discovery of groundwater, the semi-

arid district has emerged as a major belt of hor-

ticulture crops. 

Humbal said work was in progress for setting up 

a second milk processing plant at Chandrani vil-

lage. “This proposed milk processing plant in 

Chandrani is likely to cost us around Rs 100 

crore. It will have the capacity to process two 

lakh litres milk per day and can be expanded to 

four lakh litres per day. Work order has already 

been issued for its civil work while tenders for 

machinery and equipment are scheduled to be 

opened on December 7,” he said. 

The Centre has allotted Rs 24 crore for the milk 

processing plant under its Rashtriya Krishi Vikas 

Yojana and the GCMMF is to give Rs 20 crore 

grant towards loan interest subvention, the Sar-

had Dairy chairman added. “Our plan is to relo-

cate our existing milk processing plant in 

Lakhond to Chandrani later so that revenue ex-

penditure occurring on account of staff, etc can 

be reduced,” Humbal said. 

 

 

 

 

 

 

 

 

 

 



Value added products will bring the next revolution in dairy sector 
NOV 24, 2020 

https://dairynews7x7.com/value-added-products-will-bring-the-next-revolution-in-dairy-sector/ 

 
he Indian dairy industry is at the tip of 

another major revolution. 

The overall dairy market, currently val-

ued at Rs 5 trillion as per Edelweiss Securities, is 

pushing to change from just plain liquid milk to 

a VADP (value added dairy products) market 

and from unorganised and local to more of a 

structured and branded market. 

Contrary to popular belief, Indian consumers to-

day are far more value-conscious than price 

sensitive. They value superior taste, the power 

of real ingredients and a strong health proposi-

tion. Adapting to this current trend has led the 

industry to grow and reach out to the new age 

populace. 

The premium dairy product market currently 

holds a share of 8-10% of the organised dairy in-

dustry and is expected to grow at a pace of 6-

8% year-on-year; and reach a market share of 

up to 20% by 2021, as per reports. 

Dairy alternatives launch 

“We originally launched Greek yogurt as a com-

plementary business to the highly seasonal ice 

cream space. However, we received immediate 

traction and strong consumer interest,” says 

Rohan Mirchandani, CEO & co-founder, Drums 

Food International, makers of Epigamia, while 

adding that the reason for this success is that 

today’s consumer is discerning with his/her 

choices, especially when it comes to food. 

Similarly, Life Health Foods ventured into Soy 

and Almond milk. “Today a health-conscious In-

dian chooses an option with non-dairy/plant- 

based milk products like almond milk, soy milk, 

coconut milk etc because of its known benefits 

like zero cholesterol, low calories and high pro-

tein depending on the requirement,” says Rohit 

Bhagat, business head at the company. 

Targeting consumers aged over 25 years in met-

ros and other Tier I cities, VADP companies 

across the board agree that digital plays a very 

important role in their marketing plans. They, 

however, do not want to negate the power of 

word of mouth. 

For the Indian consumer, packaging plays a very 

important role in product satisfaction. When 

the company is providing an opportunity to con-

sumers to experience their premium product 

range, it is equally important for the brand to 

package it in a way that grasps consumer atten-

tion and ensures that they get quality for the 

price they are paying. 
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Hatsun to set up an Ice cream Plant in Telangana 
NOV 24, 2020 

https://dairynews7x7.com/hatsun-to-set-up-an-ice-cream-plant-in-telangana/ 

 
he State Industries department to offer 

a slew of benefits to the tune of ₹25 

crore 

The Telangana Industries department has 

agreed to offer a slew of benefits, incentives 

and subsidies to Hatsun Agro Products Ltd or 

setting up an ice cream plant at Govindpur in 

Zaheerabad taluk in Medak district of the State. 

The company in a regulatory filing has informed 

BSE that the Telangana Industries & Commerce 

Department through a Memo dated September 

1, 2020, which was communicated to the com-

pany on November 20, 2020, has agreed for 

providing various subsidies for an amount not 

exceeding ₹25 crore. 

Investment plan 

Hatsun Agro had earlier this year indicated its 

plan to set up a 100 tonnes ice cream per day 

plant in Telangana with an investment of ₹207 

crore.. Apart from benefitting the local dairy 

farmers, the new facility is expected to create 

about 500 jobs. 

The State has identified agri, food processing 

and related sectors as one of the focus areas 

with potential for investment and job creation. 

It has identified few land parcels where such in-

dustries could come up in a cluster, paving the 

way for job creation and boosting the local 

economy. 

Hatsun Agro shares closed at ₹944.95 up 2.32% 

on Friday at BSE. 

 

 

Dairy tech startup Country Delight raises $25 million 
NOV 24, 2020 

https://dairynews7x7.com/dairy-tech-startup-country-delight-raises-25-million/ 

 
he round also saw participation from ex-

isting investors Matrix Partners India 

and Orios Venture Partners. 

Founded by Chakradhar Gade and Nitin 

Kaushal, Country Delight (CD) delivers “fresh 

and minimally processed” food essentials. 

CD offers products in the affordable-premium 

category as daily subscriptions and delivers 

them through its proprietary distribution net-

work. CD sources its produce directly from 

farms within a 150-200 km radius. 

From launching in the market with milk as their 

sole product, CD has since then expanded into 

additional dairy products as well as staples. 
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The new round of funding will be used to de-

velop and launch the broader set of food essen-

tials such as fruits & vegetables, cold-pressed 

edible oils, wheat, batters, pulses, spices, pick-

les, jams and others. 

“Tech plays a very big role in building quality 

traceability and supply chain at scale – all of this 

while staying very capital efficient.” Chakradhar 

Gade, co-founder, Country Delight, said. 

 

 

How brands are trying to drive the adoption of plant-based milk products 
November 23, 2020 7:06 AM 

https://www.financialexpress.com/brandwagon/how-brands-are-trying-to-drive-the-adoption-of-plant-based-

milk-products/2134210/ 

 
lant-based milk alternatives seem to 

have caught the fancy of urban India — a 

result of the vegan wave proliferating in 

certain sections of society. Recently, RS Sodhi, 

MD, Amul, even went so far as to slam makers 

of almond, soya, oat, coconut and rice bever-

ages as sellers of plant-based ‘fake’ milk, threat-

ening to take them to court. While food regula-

tors and industry leaders discuss the semantics 

of labelling these products as types of ‘milk’, 

brands operating in the segment continue to 

peddle their products on the ‘health’ plank, 

nonetheless. 

The market for milk alternatives is still small in 

India, estimated at $25 million, when compared 

to its bigger cousin, the dairy industry valued at 

$140 billion. Analysts, however, are optimistic 

of its growth prospects, adding that it is ex-

pected to grow at a CAGR of 30% over the next 

five years. Some of the brands in this segment 

include Sofit (Hershey’s), Raw Pressery, Epi-

gamia, Urban Platter and Goodmylk. 

Given that dairy is an integral part of Indian 

households, brands are aware that no overnight 

consumption shifts will occur. “Consumers will 

not move entirely to plant-based milk; however, 

they will incorporate it in their diet given its 

health proposition,” says Rohan Mirchandani, 

co-founder and CEO of Drums Food which owns 

Epigamia. 

Companies are also strategising to convince 

consumers about the suitability of these prod-

ucts for Indian palates. Chirag Kenia, founder 

and managing partner, Urban Platter, mentions 

that its products have been customised for reci-

pes, offering things like unsweetened almond 

milk which can be used to make tea/coffee. 

Brands are also forging partnerships for aware-

ness: Goodmylk has tied up with coffee chain 

Blue Tokai, while Raw Pressery had partnered 

with Kellogg’s Muesli, when it launched almond 

milk in 2018. 

“While our core target groups earlier were con-

sumers who are lactose intolerant or vegan, 

over time, we have seen dairy and plant-based 

milk co-existing for daily consumption in 

homes,” says Smritika Sharma, head of market-

ing, Raw Pressery. 

The companies are retailing these products 

mostly through e-commerce and modern trade 

stores, while some like Raw Pressery and Good-

mylk have also adopted the subscription mod-

els. 

Manufacturers are also mulling on ways to bring 

down the pricing of their products. Epigamia is 
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looking at alternative raw products, while 

Goodmylk has already priced its oat and cashew 

milk the “lowest in the segment” at Rs 120/litre, 

with plans to further bring it down. 

“We want to reach price parity with private 

dairy players,” says Abhay Rangan, founder, 

Goodmylk. The challenge, however, he adds, is 

the higher tax on milk alternatives. “The GST on 

plant-based dairy is 18-20% as compared to 5% 

GST levied on dairy,” says Rangan. 

An expensive proposition 

Pricing is the biggest hurdle for these players in 

their endeavour to go mainstream. “Given that 

these products are priced significantly higher 

than regular dairy, their uptake is going to be 

limited as compared to dairy,” says Rajat Wahi, 

partner, Deloitte India. 

While a one litre tetra pack of Amul milk is 

priced at Rs 61, a similar pack size of Sofit soya 

milk stands out at Rs 111. Almond milk is even 

more expensive: Epigamia and Raw Pressery’s 

one litre tetra packs are available at Rs 300 

each, while Urban Platter has priced its almond 

milk and oat milk at Rs 245 per litre. 

Also, given the strong positive perception about 

the health benefits of milk, it is going to be diffi-

cult to find wider acceptability. “The goodness 

of milk is ingrained in the Indian consumer’s 

mindset and to convince them otherwise is not 

going to be easy,” says Anurag Mathur, head, 

retail and partner, PwC. 

 

 

Par panel asks FSSAI to nudge States/UTs to take food safety seriously 
New Delhi, Nov 21 

https://www.outlookindia.com/newsscroll/par-panel-asks-fssai-to-nudge-statesuts-to-take-food-safety-seri-

ously/1979895 

 parliamentary panel has asked food 

regulator FSSAI to nudge states/UTs for 

taking corruption and unethical prac-

tices in food safety matter seriously as cases of 

adulteration in food items are rising. 

The Parliamentary Standing Committee on 

Health and Family Welfare on Saturday submit-

ted its action taken report related to function-

ing of the Food Safety and Standards Authority 

of India (FSSAI). 

The panel took note of various measures taken 

by the FSSAI to prevent unethical practices and 

hoped that they would be able to contain cor-

rupt practices to some extent. 

"But since cases of adulteration in food items 

are on the rise, the Committee feels that there 

is a need to force some stringent measures in 

this regard. The committee, therefore, reiter-

ates its recommendations and urges upon FSSAI 

to nudge the States/UTs to take corruption in 

food safety matters seriously," the report said. 

The panel also raised apprehension about the 

food safety monitoring mechanism. 

"Considering the extent of food adulteration 

prevalent now-a-days in the country, the num-

ber of cancelled licences with state and central 

is very low and thus genuinely raises apprehen-

sion over food safety monitoring mechanism," 

the committee said. 

The panel said the proposed amendments to 

Section 42(3) of Food Safety and Standards Act 

be expedited so that perishable food items with 

a short span of life are tested before getting 

spoiled. 

The Committee took into cognizance the efforts 

being made like regular surveillance, monitor-

ing, inspection of food premises, sampling of 

food products, regular training of officers con-

cerned, upgradation of food labs etc. 

However, the panel asked the FSSAI to take pro-

active and concerted efforts to regularly prompt 

the States/UTs for gearing their machinery to 
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develop a system which has zero tolerance to-

wards violation of any food safety norms by 

FBOs. 

"Timely and appropriate punishment would def-

initely prove to be a deterrent for the violators 

of food safety laws and this could be achieved 

only by increasing the conviction rate. The com-

mittee, therefore, reiterates that FSSAI should 

take up the issue of low conviction rate with the 

Ministry of Law & Justice to find a solution to 

the problem as early as possible," the report 

said. 

The panel pointed out that few regulations 

were yet to be notified. 

"The Committee expresses its deep anguish 

over the lackadaisical approach of FSSAI and 

recommends to notify the remaining notifica-

tion at the earliest," the report said. 

The panel noted that the Appellate Tribunal has 

been constituted in 30 States/UTs. It asked the 

ministry to expedite the process of establishing 

the appellate tribunal in the remaining states so 

that the litigation process can be fast tracked. 
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Yakult probiotic milk launched in Kerala 
NOV 20, 2020 

https://dairynews7x7.com/yakult-probiotic-milk-launched-in-kerala/ 

 
akult, the probiotic milk brand, 

launched in Kerala market. The prod-

uct is available in two variants — Ya-

kult and Yakult Light, the latter with less sugar 

and fortified with Vitamins D and E — and is 

sold in a pack of five bottles. 

Yakult is sold for ₹70 for a 5-bottle pack and Ya-

kult Light is sold for ₹85. Initially, the product 

will be available in Kochi and later to other parts 

in phases. 

Minoru Shirota , the inventor 

Developed by microbiologist Minoru Shirota in 

Japan in 1920’s, the brand started its joint ven-

ture in India with the European food giant Da-

none in Sonepat, Haryana in 2005 and started 

its production in the country in 2008. Ever 

since, it was being made available in various In-

dian cities but was not available in Kerala till 

now. 

Yakult Danone India Ltd has appointed Choice 

Specialty Food Products Ltd as its distributor in 

Kerala. 

Arun Antony, Director, Choice Specialty Food 

Products said, “39 million bottles of Yakult are 

consumed everyday across 39 countries. In Ben-

galuru alone, more than 6 million bottles are 

sold in a month.” 

Each 65 ml bottle of Yakult contains more than 

6.5 billion beneficial bacteria lactobacillus casei 

Strain Shirota (LcS) which helps increase the 

number of good bacteria which improves diges-

tion and immunity, he added. 
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Amul begins milk procurement in Chittoor district 
NOV 20, 2020 

https://dairynews7x7.com/amul-begins-milk-procurement-in-chittoor-district/ 

 
he collection of milk under the prestig-

ious AP-Amul Milk Project will start in 

Chittoor district from Friday. To begin 

with the milk collection will be taken up in the 

select 50 villages each in Madanapalle and Ra-

masamudram mandals in the district which will 

be increased soon to 100 villages each in the 

two mandals. 

The government in an effort to boost up the 

dairy in the State tied up with the Gujarat-based 

dairy major Amul to launch AP-Amul Milk Pro-

ject for the benefit of the farmers. The govern-

ment decided to implement the project on pilot 

basis in three districts including Prakasam, Ka-

dapa and Chittoor districts. Ahead of the start-

ing of the milk collection, a team of district offi-

cials led by Collector Dr Narayan Bharat Gupta 

along with Amul Assistant General Manager 

(AGM) Anil held a meeting-cum-training with 

village level secretaries, assistant secretaries 

and digital assistants of the women committee 

specially formed for the milk collection from the 

farmers in the select villages in the two man-

dals. 

Dairying as a tool for women empowerment 

Speaking on the occasion, Collector Dr N Bharat 

Gupta said the Amul project was specially envis-

aged for the sake of women and to make them 

achieve economic empowerment ending their 

dependence on others. The Amul project will 

help the dairy farmers get competitive prices 

depending on the quality of the milk they sup-

ply, the Collector said, exuding hope that the 

project would succeed in ensuring a fair deal to 

the dairy farmers in the district, one of the ma-

jor milk producers in the State. 

It is pertinent to note that the district is produc-

ing about 38 lakh litres of milk daily which 

turned a major source of livelihood for agricul-

ture labourers, small and marginal farmers. 

Joint Collector (Development) Veera Brahmam, 

Madanapalli Sub-Collector Jahnavi and others 

were present. 
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rom a small ice candy factory, RG Chan-

dramogan has steered Hatsun Agro Prod-

ucts to becoming the biggest private sec-

tor dairy company in the country. And, at 71, he 

is set to expand the business further 

G Chandramogan loves numbers. In fact, back in 

school, mathematics was among his favourite 

subjects.“Everybody around me knows that I 

am good with numbers,” says the chairman and 

managing director of Chennai-based Hatsun 

Agro Products, India’s largest private sector 

dairy company. “All my life I have been fasci-

nated by numbers. There was a time when I 

used to remember phone numbers before mo-

bile phones came by.”His close aides reckon the 

71-year-old is a prodigy, almost like a human 

computer when it comes to calculations, down 

to the last decimal. “Many of us need calcula-

tors to do maths,” says H Ramachandran, the 

chief financial officer of Hatsun Agro Products. 

“With him, however, all that calculation is in his 

head.”Perhaps it’s ironic then that it was failing 

at mathematics that helped him make a tryst 

with destiny many years ago. 

Five decades ago, Chandramogan failed his 

mathematics exam while appearing for his pre-

university course (PUC), a precursor to college 

education. He attempted it once again a year 

later, but walked out of the hall a few minutes 

into the examination.“My mind was in turmoil 

while appearing for those papers,” Chandramo-

gan says. Much of the distress was due to his 

family’s dwindling fortunes, after his father’s 

small-time provision store closed. “That’s when 

I knew I had to chart my path,” he says. 

The Ranking 

 
A year or so later, with seed money of Rs 13,000 

from his father, he set up a factory to make ice 

cream candies. Today, Chandramogan is worth 

$1.3 billion, making him India’s 100th richest 

person, and earning him a place on the Forbes 

India Rich List. His company Hatsun Agro Prod-

ucts has made giant strides in the dairy indus-

try, and is today the country’s largest private 

dairy company by sales. Hatsun procures close 

to 33 lakh litres of milk everyday from over 4 

lakh farmers and sells milk, curd, ice creams and 

ghee through its brands Arun Ice Creams, 

Arokya Milk, Hatsun Curd, Hatsun Paneer and 

Ibaco.Hatsun, a play on ‘Hot Sun’, exports its 
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products to over 38 countries around the world, 

particularly the US, the Middle East and South 

Asian markets. Within India, much of the com-

pany’s focus remains on the South Indian mar-

ket, where it controls nearly 17 percent of all 

the milk sold, according to Chandramogan, and 

over 40 percent of the ice cream market.“We 

are dominant in southern India,” Chandramo-

gan says. “Today, the turnover we make in 30 

minutes is equal to what we used to make in 

the first 10 years of our business.” 

Earlier days 

Hatsun Agro Products was set up in 1970 with 

four employees in a rented facility in Chennai, 

with capital raised from selling the family’s an-

cestral property. Today, the company has a 

market capitalisation in excess of Rs 13,000 

crore, with revenues clocking over Rs 5,300 

crore.“We went from being a small company to 

a medium one and then to a big one,” Chan-

dramogan says. “Now we are in the middle of a 

transition into a large company.”Push-carting to 

billionsChandramogan’s entry into the Rich List 

hasn’t been an easy one.Born in a poor family in 

the nondescript village of Thiruthangal in south-

ern Tamil Nadu, Chandramogan says he always 

knew that he wanted to be an entrepreneur. 

“In my village, most of the successful people 

were businessmen,” he says. “We were not ex-

posed to successful people with a career in the 

corporate world in those days.”While the family 

owned a few ancestral properties in the rain-

deficit village, there wasn’t much income to sus-

tain the household. So Chandramogan’s father 

moved to Madras, now Chennai, and set up a 

provision store in 1956 near the Chennai Cen-

tral Station. “But he was of a philanthropic 

mindset and his interest was in social work,” 

Chandramogan says. “By 1968, we had to wind 

up the business and he went back to my 

hometown.” 

RC Chandramogan (seated, first from left) at the 

first factory of Arun Ice Creams, with pushcart 

vendors standing behind 

Courtesy: Hatsun 

Future vision 

But Chandramogan’s father had ambitious plans 

for his son—he wanted him to study and move 

to the US. “I argued with him, that I would join 

his business, which was closing, and work out a 

way,” Chandramogan says. “He was staunchly 

against it and probably didn’t trust me. One 

thing I was sure of was that he wouldn’t be able 

to sponsor my ticket to the US. So there was no 

point in pursuing that dream. Every father has 

an ambition for his child, and mine did too, 

without the resources.”Soon, he enrolled at St 

Xavier’s College in Palayamkottai for his PUC, 

where he failed in mathematics. “I was an out-

standing student, but this particular turmoil 

hadn’t helped,” Chandramogan says about his 

father’s business collapsing. “In my village, not 

many people go for college education, and it 

was more common for people to start a busi-

ness. 

”His father then found him a job at a timber de-

pot as an apprentice in Viluppuram, about 160 

km from Chennai, on a salary of Rs 65. “I 

worked there for a year, and then came back to 

Chennai,” Chandramogan says. That’s also 

when he decided he would focus on becoming 

an entrepreneur. “To accommodate the son, 

who wasn’t up to his expectations, my father 

sold our ancestral land for Rs 13,000,” Chan-

dramogan says. That became his seed capital, 



though his father believed the money was “ma-

rooned”. 

Serial entrepreneurship 

Chandramogan shortlisted about seven pro-

spective businesses, including setting up a 

movie theatre and exporting dehydrated on-

ions. “But there were budget constraints,” he 

explains. “One has to look for a business that 

suits the capital. Beggars cannot be choosers.” 

So he decided to set up a small ice candy fac-

tory in a rented 250-sq ft space in Royapuram 

with four employees in 1970. By then, Chan-

dramogan was 21.The factory could churn out 

10,000 ice candies per day and he sold them un-

der the ‘Arun’ brand in Chennai. Arun, Chan-

dramogan says, was a shortened form of Aruno-

dayam, which in Tamil means ‘sun rays’. By 

night, the factory would also turn into his bed-

room. 

A Hatsun ice cream outlet in Kerala. The com-

pany is a dominant player in South India 

Courtesy: Hatsun 

Back then, Chandramogan reckons there were 

some 40,000 companies selling ice candies 

across India. The candies were sold on push-

carts by vendors, and there were some 3,000 

such factories in Tamil Nadu alone. “I wanted to 

prosper. I found there was no way I was going 

to [always] sell ice candy to vendors,” he says. “I 

decided to move into the league of the big-

gies.”Back then, the ice cream industry in Tamil 

Nadu was dominated by Dasaprakash Ice 

Cream, followed by Mumbai-based Joy Ice 

Cream and Kwality Ice Cream, owned by Hindu-

stan Unilever. 

Financial challenges 

To beat them, Chandramogan knew he needed 

enormous financial clout.“We were the wrong 

people at the wrong time in the wrong market,” 

he says. “But having come into it, we started 

adapting and made a lot of sacrifices, to be-

come the largest dairy company.”With limited 

capital, the 21-year-old laid out elaborate plans. 

The ice cream market in Tamil Nadu comprised 

five major categories, he says. These included 

shops and supermarkets, hotels, wedding par-

ties, colleges and ships that would come into 

Chennai. Of this, the shops, hotels, and wedding 

industries were largely dominated by the big 

players. 

“The first three businesses were capital-inten-

sive,” Chandramogan says. “We needed deep 

freezers, supply credit and customers also 

looked for a brand. We didn’t have the muscle 

power or money. Even if we put in freezers, no 

customer was willing to buy my brand.”To-

gether, these businesses accounted for almost 

90 percent of the ice cream industry in Chennai. 

The remaining 10 percent were the colleges and 

ships. “The college messes were run by secre-

taries, who were 18 to 20-year-olds. I was 

around that age,” Chandramogan says. It also 

helped that they were looking for reliable part-

ners, with dependable supplies and good qual-

ity.That opened up a huge market, and Arun be-

gan ploughing back the money into ramping up 

technology and machinery. 

Period of consolidation 

“The investment was huge and we got a techno-

crat to manage the factory,” says Chandramo-

gan. “Then we began to penetrate the college 

market. The big companies were looking at 

these colleges as small customers.”The same 

was true for the ships that docked at Chen-

nai.“As far as they were concerned, if the taste 

was acceptable, and the delivery was prompt, 

they were willing to buy,” he says. “Suddenly, of 



the 10 percent market, we started holding a 90 

percent share.”The big breakOver the next few 

years, the company largely remained stagnant, 

until they set up an ice cream parlour in Chen-

nai in 1978, and then decided to venture into 

small towns and rural markets. 

“The ice cream market was confined to big cit-

ies because ice cream was still consumed 

[mainly] by the urban population. We thought, 

why not try the outstation market.”Over the 

next few years, the company ventured into 

towns such as Erode, Tuticorin, Tirunelveli, Sa-

lem and Kumbakonam. The company also de-

veloped a franchise model, with owners being 

asked to invest in the machinery, including deep 

freezers to store the ice creams that would be 

brought from Chennai. The franchisees were 

also given an exclusive territory. “All this while 

the three big players didn’t know the rural mar-

ket,” Chandramogan says. 

Story of Arun Ice creams 

“They dominated Chennai with their brands, we 

went to this market, and it started growing.”By 

1984, he says, Arun Ice Creams was the largest 

manufacturer of ice cream in Tamil Nadu, and 

began to invest heavily in developing its Chen-

nai market. “We became number one in Chen-

nai in 1987,” Chandramogan says. Soon, it also 

expanded to Kerala, Tamil Nadu and Andhra 

Pradesh, making it one of the largest in the 

South Indian market.This also meant investing 

heavily in technology. “We never shied away 

from investing in technology,” Chandramogan 

says. “We were highly leveraged then, and I 

used to joke that I was only a glorified em-

ployee of the banks because our debt-equity 

was around 1:5. But we kept using the money 

to invest in state-of-the-art technologies. While 

we borrowed from banks, we were never to 

borrow from suppliers.”In 1995 the company 

decided to foray into the dairy business by 

launching the ‘Arokya’ brand of milk in Salem, 

Tamil Nadu. The company already had a manu-

facturing facility in Salem and was procuring 

milk for ice cream for it. But the dairy business 

was dominated by cooperatives backed by the 

state government. 

Dairy farmers line up at a Hatsun milk procure-

ment centre in Dharmapuri, Tamil Nadu. The 

fresh milk is tested for quality and is weighed. A 

digital board (on the left) displays various pa-

rameters and procurement rates. An SMS is 

sent to the farmer’s mobile phone with the de-

tails 

Courtesy: Hatsun 

Quality is the Key to success 

“It was considered a service industry to peo-

ple,” Chandramogan says. “The cooperatives 

were able to have a much lower price compared 

to private companies. They were running a non-

profitable business.”It also meant that compa-

nies foraying into the market had to match pric-

ing, leading to serious losses. “Over time, peo-

ple were shutting down [their business]. They 

either had to reduce the quality or price,” Chan-

dramogan says. “All our people too said we 

should price our product lower than the coop-

eratives. But I said then we don’t stand a 

chance of running for long. So we will go for 

product differentiation. 

”While most of the rivals were trying to sell a 

variant of toned milk with 3 percent fat, Chan-

dramogan decided to sell milk with 4.5 percent 

fat. “If we went in without a product differenti-

ator, we would have collapsed. Because the 

costs weren’t going to match. I was not going to 

compromise on the quality and reduce the 



price.” The company launched its milk at the ex-

isting rate of `7.50 and, over time, raised it to 

match the real cost. The idea behind selling milk 

with 4.5 percent fat was also because Chan-

dramogan felt it was better for children’s 

growth.Today, a bulk of the company’s sales 

comes from milk with 4.5 percent and 6 percent 

fat, while the 3 percent category remains mi-

nuscule.Besides, Hatsun began to procure milk 

directly from farmers. 

Handling a perishable commodity 

“Again there was opposition, saying it’s an ex-

pensive route,” Chandramogan says. “Milk is a 

perishable commodity. Once you collect, the 

variable cost will go out of control. Our people 

said it is foolish. But I insisted on this model. It 

took some time, but we established our creden-

tials.” It also helped that Arun Ice Creams was a 

market leader, which meant farmers came on 

board more easily.Over the next 10 years, Hat-

sun focussed on its dairy business, although it 

came at the cost of its ice cream business.To-

day, it procures milk through its network of 

around 10,000 Hatsun Milk Banks. Every farmer 

has a unique producer code linked to their bank 

account and is paid once in 10 days. 

The company also claims to be the world’s first 

dairy company to develop and use thermal bat-

tery-based technology in its Bulk Milk Coolers 

for chilling milk immediately after procure-

ment.“We don’t invest in unwanted property, 

unwanted share investments etc. All our invest-

ment is only into this business. We don’t live a 

very extravagant life.” It also helped that the 

company enforced financial discipline, ensuring 

that all delivery was made against payments. 

“So, financially we were able to rotate the 

working capital much better,” Chandramogan 

says.The ice cream business contributes about 

11 percent of overall revenue. “The consumer 

base is bigger in ice creams, but the frequency 

varies,” Chandramogan says. 

Dairy is a 365 days venture 

“In the dairy business, it is a 365-day affair.”The 

way aheadNow, with much of the South Indian 

market under its control, Hatsun is gearing up 

to boost its play in the rest of the country.It has 

set up two manufacturing plants in Maharash-

tra and has forayed into Odisha. “We are focus-

ing on expanding in one state at a time,” Chan-

dramogan says. In all, the company operates 20 

plants across the country. These include nine 

milk processing and packaging units, two milk 

product manufacturing units, and two ice cream 

manufacturing units, among others.India is the 

world’s largest producer of milk and its dairy in-

dustry is worth around `6 lakh crore, according 

to an Edelweiss report. Only about 20 percent 

of the market is organised, with milk coopera-

tives, including Amul, Nandini and Mother 

Dairy, dominating the industry. 

 “There is tremendous opportunity in the dairy 

sector for Hatsun to grow,” says Nitin Puri, sen-

ior president and global head for food and agri-

culture research at Yes Bank. “Almost two-

thirds of the industry is in the unorganised cate-

gory. With the Covid-19 crisis, there is a massive 

disruption, particularly in customer preferences 

for buying milk. Hatsun has managed to crack 

the sector well, and has managed to build a 

scalable business.”A bulk of that, Puri reckons, 

is also due to Hatsun’s early foray into direct 

procurement from farmers. “Much before many 

others forayed into direct procurement, Hatsun 

engaged with farmers directly. 

That helped them secure their back-end, and 

they also kept innovating, such as with the ther-

mal battery-based milk coolers for areas with 

poor electricity.”All of which means Chan-

dramogan isn’t ready to hang up his boots any-

time soon. “Since 2015, we began to focus on 

ice creams again,” the billionaire says. “We are 

now seeing faster growth in the business and 

we want to grow it further. Among the 40,000 

similar ice candy manufacturers who ran a cot-

tage industry in 1970 like us, we are the only 

ones who made it to the big league in the entire 



country.”Has becoming a billionaire changed 

anything? “All this is notional wealth,” Chan-

dramogan says. “I don’t consider myself to be a 

billionaire. In fact, the only asset I have is a 

house.” 
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n the passage of a year of India’s deci-

sion to stay out of the 15-nation Re-

gional Comprehensive Economic Part-

nership (RCEP), Managing Director of dairy co-

op major Amul, R S Sodhi recalled how the bold 

move has benefitted 100 million dairy farmers 

of the country. 

The Regional Comprehensive Economic Partner-

ship (RCEP) is essentially a China-led initiative 

for a regional trading bloc that will comprise 

one third of the world’s population and 29% of 

the world’s GDP. Given the rising tensions at 

LAC, experts wonder about the fate of the 

RCEP, had India joined it. 

While calling dairy a business for countries like 

New Zealand and Australia, Sodhi said dairy 

farming is a matter of livelihood for us here in 

India. “While dairy is business for them it is live-

lihood for us”, were the words of Sodhi from 

Anand (Gujarat) on the phone. 

Sodhi, who had worked hard to expose the per-

nicious impact of signing RCEP before the policy 

makers in the past, said some of the countries 

were eager to enter Indian market to take care 

of their surplus. They do not realize that it was a 

question of livelihood for millions of Indian 

farmers. 

Polarised mindsets 

Aware of the fact that the issue has polarized 

intellectuals and economists, Sodhi said it’s a 

case of a few hundred supporters of liberal mar-

ket vs millions of Indian dairy farmers. The busi-

ness newspapers or the business TV channels 

do not show you the feeling of crores of dairy 

farmers who are extremely happy with the govt 

move. “Being not vocal, the media fail to gauge 

their true reactions”, Sodhi added. 

It bears recall that India walked out of the deal 

when it was not heard by the members. 

India has been raising the issue of market ac-

cess along with a protected list of goods and 

services to shield the domestic economy. 

In a seminar held on Monday External Affairs 

Minister S. Jaishankar also talked on the same 

lines and said in the name of openness, we can-

not allow subsidised products from abroad and 

justify the same in the name of an open and 

globalised economy. India aims at an “Aatma-

nirbhar Bharat” policy where India could decide 

the rules, he added. 

Amul’s concerns 

It may be noted that Amul had voiced its con-

cerns on the proposed agreement since the last 

several years. In the last few months of the fina-

lisation stage of the proposed agreement, Amul 

had several meetings with the officials of the 

Ministry of Commerce and also with the Minis-

ter of Commerce to sensitize the Government 

to the likely impact of offering zero duty im-

ports of cheaper dairy commodities from Aus-

tralia and New Zealand. 

India is the largest milk producing country in the 

world with 20% of world milk production. At the 

current rate of growth, it is likely to produce 

31% of the world’s milk by 2033 and certainly 

emerge as a dairy to the world. 
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very crisis also provides an opportunity 

goes the saying. The lockdown an-

nounced by the government in March 

led to a disruption in the supply chain of many 

of the essential commodities. 

However, the experience of dairy cooperatives 

in ensuring uninterrupted supplies of milk and 

milk products during the lockdown and during 

the unlocking phase has been noteworthy. De-

spite the consumption of milk declining due to 

the closure of hotels and restaurants during the 

lockdown period, milk procurement rose be-

cause private organised players either scaled 

down their operations or stopped milk pur-

chases from the farmers. 

The lockdown and subsequent phase-wise un-

locking of the economy posed some unique 

challenges for India’s first fully women-owned 

dairy cooperative — Mulukanoor Women’s Co-

operative Dairy (MWCD), which is based in Wa-

rangal district of Telangana. Despite several op-

erational issues, the women dairy cooperatives 

managed to expand their business and outreach 

during the last six months. 

17000 members robust network 

Officials of MWCD stated that it was a challeng-

ing task to convince family members of more 

than 17,000 women members of the MWCD to 

continue supplying milk to the cooperatives at 

their collection centre especially in the initial 

weeks of the lockdown. 

“As all our members are women, often their 

husbands and male members in their families 

did not allow them to bring milk to procure-

ment points because of health concerns. It was 

a big challenge and we had to conduct an 

awareness programme along with doctors to 

convince members about Covid-19 and safety 

steps,” said Vijaya Gurrala, President of MWCD. 

The women-led cooperatives created separate 

WhatsApp groups for the members, thanks to 

the gender equality in mobile use among mem-

bers, who provide milk and employees looking 

after various aspects such as veterinary ser-

vices, marketing, procurement and processing 

wings so that communications took place elec-

tronically. 

“Thus, there was no need to have physical 

meetings of various groups. Those employees 

who were in the field were not allowed to visit 

processing units,” said Bhaskar Reddy Marpati, 

General Manager of MWCD. 

54000 Litres per day of collection 

MWCD which procured around 70,000 litres 

(yearly average of 54,000 litres) of milk daily 

currently from its members, also faced chal-

lenges as the transporters (who carry milk from 

procurement points to the processing plant) ini-

tially refused to operate their vehicles because 

of the fear of of the pandemic. 

“After discussion, we decided to sanitise all the 

vehicles bringing milk to the processing plant 

and we organised awareness creation pro-

grammes amongst staff as well as members for 

ensuring smooth procurement and distribution 

of milk products,” Gurrala said. 

At the village milk collection points, MWCD or-

ganised workshops with doctors explaining is-

sues around Covid-19 and the various measures 
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to be taken for ensuring the safety of the staff 

as well as the members. 

Most of the members of WMCD, set up in 2002, 

are predominantly smallholder dairy producers 

(with an average herd size of 1-3 animals). The 

liquid milk and various dairy based products 

(marketed under the brand name Swakrushi) 

are supplied to consumers in mainly four dis-

tricts — Warangal (urban), Jangoan, Siddipet 

and Karim Nagar. 

Excess milk 

According to Reddy, the cooperatives received 

around 5-10 per cent more milk than usual, 

daily during the April-June, 2020 period as it 

had procured milk from non-members as well. 

Sensing a business opportunity, Reddy said that 

the marketing team of MWCD stepped up their 

activities to pursue those consumers who were 

earlier taking loose milk from Dudhwalas to 

shift to pouch milk. 

“It needed some effort as many consumers con-

sider loose milk to be fresh compared with 

pouch milk,” Marpati said. 

The Andhra Pradesh government officials also 

informed MWCD that milk supplies should not 

be disrupted during the lockdown as well as af-

ter the restrictions were relaxed. As a large sec-

tion of the population stayed at home, MWCD 

stepped up their marketing of value-added 

products like paneer and curd. 

Robust financials 

The Annual General Body meeting of MWCD 

which was held on August 1, 2020, also re-

ported sound financial performance during 

2019-20. MWCD, which has 191 primary dairy 

cooperatives, reported a turnover of ₹133 crore 

for FY20. 

The women-owned dairy cooperative has been 

making the best use of the excess Skimmed 

Milk Powder (SMP) stocks in the market by buy-

ing the powder offered at lower price than the 

price for milk procured from the members. 

“We purchase quality SMP from other markets 

and even liquid milk where procurement opera-

tions have been stalled, at lower prices. We are 

supplying to those areas where our presence 

was weak earlier,” Reddy said. 

While the milk prices given to members have 

remained unchanged, MWCD managed to ex-

pand their presence through SMP procured at a 

lower price. The officials of MWCD are quite 

bullish about posting good financial results in 

the current financial year (2020-21) as well. 

Journey began in 2002 

Mulukanoor dairy started its journey in 2002 

with 62 primary societies comprising around 

5,000 members, and now has a membership of 

more than 17,500 who supply dairy products 

regularly (although there are more than 22,000 

members). 

MWCD, in its initial years, had a tough time 

marketing its products. It was collectively de-

cided that 10 members from each of the 62 

groups would go around Warangal district to 

promote their dairy products including liquid 

milk, curd, ghee etc sold through the brand 

name — Swakrushi. 

As data shows, since its formation, MWCD has 

received both technical and financial support 

from various institutions such as National Dairy 

Development Board (NDDB), Access Livelihood 

Consultancy India and others. The dairy cooper-

atives have performed well financially which 

has supported its members through additional 

income as well as a bonus. 

MWCD is one of the best examples of a rural 

women entrepreneurship model, which needs 

to be replicated across especially those regions 

where the presence of cooperatives is marginal. 

Written by : The writers Hare krishna Misra and 

Sandip das are with the Verghese Kurien Centre 

of Excellence, Institute of Rural Management, 

Anand, Gujarat. Views expressed are personal.

 



Lactel, France’s No 1 milk brand launched in India 
NOV 19, 2020 

https://dairynews7x7.com/lactel-frances-no-1-milk-brand-launched-in-india/ 

 
actel, France’s No 1 milk brand has 

launched its affordable UHT toned milk 

1 Litre packet at an MRP of Rs 70 and 

looks to provide consumers with the best of nu-

trition. The launch of UHT milk marks the entry 

of the world-famous brand Lactel in India, 

which was founded in 1967 and today has over 

50 years of experience and is present in over 50 

countries. Groupe Lactalis in the past has had a 

strong involvement in the Indian Dairy Industry 

wherein several Indian dairy brands such as 

Thirumala, Anik and Prabhat are today part of 

the group. 

Lactel UHT milk comes fortified with Vitamin A 

& D, covering the need for nutritional goodness, 

ensuring better immunity, stronger bones and 

muscles with strict regular quality checks. Lactel 

has now entered the Indian market as a brand 

ready to position itself with its strong focus on 

high quality products meeting existing French, 

Indian & global standards, while ensuring reten-

tion of all the nutritional goodness in their af-

fordably priced packs. 

UHT milk market is 0.8 million per day 

Speaking about the launch of Lactel UHT Milk 

Mr. Rahul Kumar, Managing Director, Lactalis 

India said “UHT milk, with market size of 8 lakh 

litres a day in the country, is currently sold at Rs 

64-74 a litre. Lactalis has priced the product at 

Rs 70 a liter. We would like to have a market 

share of 5 per cent (30-40,000 litres a day) in 

the next two years in this segment.” 

Lactalis India comprises the three companies of 

Tirumala, Prabhat and Anik that it acquired dur-

ing the last six years. The firm expected revenue 

of Rs 1,700 crore from Tirumala, Rs 1,400 crore 

from Prabhat Dairy and Rs 600 crore from Anik 

for financial year 2020-21. 

Groupe Lactalis, a family owned company 

founded in 1933 and today, the world’s biggest 

dairy company, first acquired Thirumala in 

2014, followed by Anik & Prabhat in 2016 and 

2018 respectively thereafter, where it opened 

up enormous opportunities in the biggest and 

most challenging dairy market in the world. The 

traditional and cultural experience of the Indian 

brands and the international expertise of Lac-

talis has formed a unique and formidable com-

bination, leading to a success story to be talked 

by generations to come. Lactel, France’s No. 1 

milk brand, founded in 1967 is now being 

launched in India. With an experience of over 

50+ years and being sold in 50+ countries across 

the world, Lactel brings out the best of nutrition 

in dairy. 

 

Two Nellai temples get BHOG certificate by FSSAI 
19th November 2020 04:48 AM 

https://www.newindianexpress.com/states/tamil-nadu/2020/nov/19/two-nellai-temples-get-bhog-certificate-by-

fssai-2225166.html 

HENNAI: The popular Nellaiappar Tem-

ple in Tirunelveli and Sankaranarayanar 

Temple in Sankarankoil have received 

Blissful Hygiene Offering to God (BHOG), a qual-

ity certificate issued to temples by Food Safety 

and Standards Authority of India (FSSAI). 

The BHOG certificate is issued with an objective 

of ensuring safety and quality of ‘prasadam’ and 
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other eatables distributed to devotees. While a 

few temples in the northern States had received 

the certificates last year, the Nellaiappar 

and  Sankaranarayanar temples are the first in 

South India to get the certificate. 

The temples were given the certificate recently 

after the HR&CE department fulfilled the FSSAI 

standards. The process of issuance of BHOG cer-

tificate began with a pre-audit by a FSSAI-au-

thorised external food safety consultant called 

‘Parikshan’.  

During the pre-audit, the empanelled agency 

looked into various parameters such as cleanli-

ness at kitchen, availability of infrastructure to 

prepare quality prasadam, cleanliness of ves-

sels, pest control system, lightening facility at 

kitchen and awareness levels of quality among 

temple employees.  

In addition, standard of ingredients and lab test-

ing of water used for preparing prasadam and 

adherence to labelling regulations of packed 

food items were also studied. A report was 

given to temple authorities to rectify the de-

fects found during the pre-audit. After the 

HR&CE administration resolved the complaints 

pointed out,  Parikshan conducted a final audit.  

“After the agency submitted a report recom-

mending the certificate, top officials conducted 

a final inspection at the temples, following 

which BHOG certificate was awarded,” M 

Jegadish Chandra Bose, Designated Officer, 

FSSAI, Tirunelveli, said. The auditing agency will 

inspect the temples once in three months to 

monitor standards.  

While the Tirumala Tirupati Temple is yet to get 

the certificate, two temples in Tirunelveli have 

received it, making them the first in South India, 

Bose added.  Though FSSAI notified the launch 

of BHOG certification for temples in late 2017, 

the project gained momentum in 2019.  

Explaining the significance of the certificate, a 

senior FSSAI official said the quality tag now 

would ensure that the packed prasadam such as 

murukku, laddu and athirasam sold at temples 

carry an expiry date along with MRP.  

“The use of used cooking oil for preparing pra-

sadam, which is rampant several places of wor-

ship, will be completely eliminated. The pra-

sadam will be suitable for consumption by the 

elderly and children,” the official added.   

The pre-audit has been completed in all major 

temples across the State, but certification pro-

cess hit a roadblock owing to the pandemic. The 

eatables offered to devotees at temples have 

been covered under the Food Safety Act and 

the FSSAI has been issuing licence to temples 

and contractors who manufacture prasadam 

since January 2018. 

 

 

FSSAI proposes amendments in import regulations for food products 
NOVEMBER 18, 2020 23:34 IST 

https://www.thehindu.com/news/national/fssai-proposes-amendments-in-import-regulations-for-food-prod-

ucts/article33122849.ece 

ood regulator FSSAI has proposed 

amendments in import regulations, mak-

ing registration and audit mandatory for 

foreign food manufacturing facilities that ex-

ports certain categories of food products to In-

dia. 

The categories of food products would be speci-

fied by the Food Safety and Standards Authority 

of India (FSSAI) from time to time based on the 

risk. 

The FSSAI has sought comments from public on 

its draft regulations ‘Food Safety and Standards 

(Import) Amendment Regulations, 2020’ It 

seeks to amend the import regulations of 2017. 

As per draft regulations, “Food Authority may 

from time to time based on the risk specify the 

categories of food products to be exported to 
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India, for which inspection or audit of Foreign 

Food manufacturing facilities producing such 

categories of foods shall be mandatory.” 

The foreign food manufacturing facilities falling 

under such categories and desirous to export 

such article of food to India should register with 

the food authority before exporting to India, it 

added. 

Foreign Food manufacturing facility either di-

rectly or through importer may apply for regis-

tration, the draft said. 

On receipt of a complete application, the Food 

Authority would process the application for in-

spection and issuance of registration or rejec-

tion of the application. 

“Officials from FSSAI and relevant ministry/ or-

ganization/ department for the purpose of in-

spection of foreign food manufacturing facilities 

shall be nominated by the Food Authority,” the 

draft regulations said. 

Foreign food manufacturing facility (ies) might 

be inspected in a manner as specified by Food 

Safety and Standards Authority of India (FSSAI). 

These facilities can also be inspected after the 

issuance of registration, as deemed necessary. 

Foreign food manufacturing facility found to be 

in compliance of Food Safety and Standards Act 

would be registered for five years. 

“Foreign Food manufacturing facility which re-

quires mandatory audit shall get their facility 

audited by the auditing agency recognized by 

the Food Authority,” the draft said. 

The frequency of audit will be specified by the 

food authority from time to time. The copy of 

the audit report/certificate issued by the audit-

ing agency should be submitted to the Food Au-

thority. 

FSSAI also proposes suspension or cancellation 

of registration if foreign food manufacturing fa-

cility or their food products are found not to be 

in compliance of food safety law. 

However, food authority might review the sus-

pension or cancellation after giving opportunity 

for hearing or clarification, as deemed fit.o 

 

 

Where are the global food brands from India? 
18th November 2020 05:31 AM  

https://www.newindianexpress.com/opinions/2020/nov/18/where-are-the-global-food-brands-from-india-

2224735.html 

 
ood dominates our hearts and minds on 

a daily basis, with enhanced emotions on 

festivals and celebrations. The pandemic 

brought us closer to food by providing us time 

to engage in elaborate cooking at home. Not to 

mention that when we stepped out of our 

homes after the lockdown, a lot of new grocery 

stores had popped up in the neighbourhood, for 

that is all people were spending on. 

Put on your business hat and let’s look at the 

food brands from India. I looked at many ‘Top 

brands in India’ lists, both with global brands 

and with only Indian brands. Amul is the only 

food brand that features prominently in all the 

lists, at times accompanied by fellow dairy com-

panies like Mother Dairy and Nandini. Britannia 

features in some. In beverages, Paperboat has 

established itself as a niche Indian drink brand 

and sometimes makes the cut. 

I expected Haldirams, MTR and Bikaji in these 

lists; it seems they have more visibility than 

business or vice-versa. I remember when Hal-

dirams, the leading ready-to-eat snack brand, 
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first opened their outlet at Delhi airport, almost 

everyone there was seen with their hamper. It 

is a dependable brand to consume and gift. 

On Instagram, I discovered a bouquet of niche 

food brands with inviting images and generous 

use of words like organic, natural, sustainable 

and eco for products ranging from cheese and 

honey to cold-pressed oils, coffee and even 

tonic water. 

Their market is obviously national and global, 

fuelled by the independent logistics companies 

that make shipping anywhere easy enough. I 

count them as the emerging broad base of the 

food industry pyramid. They will remain small 

and medium enterprises catering to their niche 

customers from their limited local supplies. 

We have traditional Mithai brands synonymous 

with the regions they come from, be it Agra’s 

Petha or Pune’s Bakarwadi or Odisha’s Rasgulla 

or Hyderabad’s Karachi Biscuits. All of them are 

slowly stepping out beyond their city limits and 

can be found at airports and online shops. They 

remain a favourite with the global diaspora 

driven by nostalgia. 

The question is, with a billion-plus people, why 

do we not have strong homegrown food-based 

consumer brands? We hardly see any new 

brands that have come up in the last two-three 

decades that can stand next to Amul in terms of 

brand value. There are two ways to look at it. 

First, it clearly points out the gap in branding 

and the on-ground presence of large food-

based brands. 

We see smaller brands emerging fast in seg-

ments like yogurt in a country that has curd and 

so many curd-based cuisines, but we hardly see 

any Desi brands innovating in a way that they 

look ahead while being rooted in the Indian pal-

ate. 

Second, it means that the food market is distrib-

uted with no big national or international play-

ers. This implies that at least when it comes to 

food, we are consuming local to a large extent. 

The pandemic has given this another shot in the 

arm as we see a lot more local packaged food 

being sold. 

As long as the quality of the products can be en-

sured, this is the best thing to happen. India is 

the largest producer of milk, mangoes, bananas, 

guavas, papayas and the second largest pro-

ducer of vegetables and marine products. 

While we do see large brands in dairy products, 

the same is clearly missing in all other catego-

ries. Look at the juice brands or any other prod-

ucts that are produced using fresh produce; 

more often than not, they are coming from an 

international brand. 

There are Indian spice brands, new and old, but 

most of them are merely packaged products. 

We have not seen innovative use of spices in 

developing new products. Imagine a spice-

based ice-cream or summer drinks or Ayurveda-

based products. 

Many years ago, I had written about simple jag-

gery-based confectionery with different fla-

vours. I was happy to receive some version of it 

from an entrepreneur in Karnataka; I saw 

world-class coffee chocolates in Araku, but am 

yet to see them outside the Eastern Ghats. Sun-

dried bananas found in villages of South India 

can be a pan-India product under a single 

brand. 

The Ministry of Food Processing Industries al-

lows 100 per cent FDI in the food sector with 

many schemes that promise easy credit availa-

bility. Of the 283 food parks planned across the 

country, some are already operational. 

There is potential to add a lot more food pro-

cessing units to the existing 37,000+ registered 

ones. Two food technology institutes in Haryana 

and Tamil Nadu promise a supply of trained 

professionals and opportunity for research. 

The ‘Make in India’ website lists ideas and op-

portunities for entrepreneurs as well as inves-

tors. This should be a good place for potential 

start-ups in this space.   



With a bit of creativity and innovation from en-

trepreneurs and smooth execution of govern-

ment schemes, we should be able to churn out 

world-class food brands from India. Look at Ma-

laysia’s Petronas’ Diwali Ad featuring the 

crunchy irresistible Muruku and you know that 

the world is waiting for our food products. 

 

India won’t join RCEP till concerns are addressed 
17th November 2020 08:56 AM 

https://www.newindianexpress.com/business/2020/nov/17/india-wont-join-rcep-till-concerns-are-addressed-

2224369.html 

 
EW DELHI:  India will not join the 

world’s largest trading bloc — Regional 

Comprehensive Economic Partnership 

(RCEP), formally inaugurated last Sunday, till 

concerns over a possible surge in imports of 

manufactures and agricultural produce due 

duty cuts are addressed, said officials. 

According to the officials, concerns over flood-

ing of the market by cheap  Chinese manufac-

tures, textiles from Asean countries and dairy 

and agricultural produce from Australia, New 

Zealand need to be addressed. Added to this is 

a border row with China, which has spilled into 

the economic space with India banning Chinese 

apps and blocking Chinese investments. Offi-

cials added that they expected China would re-

taliate by blocking grant of concessions to India 

to address their concerns. 

“We had suggested an early trigger mechanism 

which allows us to raise tariffs to protect do-

mestic industry or farmers in case of a surge in 

specific imports. This would have addressed 

part of our concerns,” said officials. India also 

opposed rules of origin which said parts of a 

product from any member nation would be 

given equal treatment, which meant a mobile 

shipped from Vietnam with 60 per cent of its 

parts made in China would have to be given 

preferential tariff treatment.  

India specifically fears a flooding of the local 

market by cheap Chinese electronics and other 

manufactures. Several Indian industries includ-

ing textile, dairy and horticulture have also 

warned against  

opening up their sectors. India’s trade deficit 

with the RCEP nations taken together is $105 

billion, with the lion’s share being accounted for 

by China. According to official data, the deficit 

with China alone stood at nearly $49 billion in 

2019-20. 

According to Prof Biswajit Dhar of JNU and 

member of Board of Trade “Till issues with 

China and Chinese imports get resolved, I do 

not see India joining the RCEP, though Japan 

and Australia are trying hard to persuade us 

to join and balance China.” India is the only na-

tion which walked out of talks to form the mega 

trading bloc which accounts for $26.2 trillion 

and 30 per cent of the global economy, though 

RCEP says doors remain open to the South 

Asian giant. 
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Adulterated paneer, cream destroyed during transit 
Nov 17, 2020 

https://timesofindia.indiatimes.com/city/jaipur/adulterated-paneer-cream-destroyed-during-transit/arti-

cleshow/79252155.cms 

aipur: As part of the ‘Shuddh Ke Liye 

Yuddh’ campaign, district administration 

destroyed 1,875 kgs of adulterated paneer 

and 115 kgs of stale cream, which were seized 

from three pick-up vans near a toll plaza on Jai-

pur-Agra National Highway, said additional dis-

trict magistrate IV (ADM-IV) Ashok Kumar. 

The teams of food inspectors under district ad-

ministration had intensified their campaign on 

November 15 and 16 in view of Diwali. 

Kumar, who is also the nodal officer of the cam-

paign, informed that on Monday, Bassi police 

stopped three pick-up vans filled with paneer 

near the toll plaza on Jaipur-Agra National High-

way. “The pick-up vans were carrying paneer 

and cream. The food inspector of Jaipur-II 

reached the spot and collected samples of 

paneer and cream. After examination, these 

were found to be of substandard quality. 

Around 1,875 kgs of paneer and 115 kgs of 

cream were destroyed on the spot,” he said. 

Meanwhile, another team of food inspectors on 

Sunday collected samples of paneer, which 

were brought to Jaipur from Balaji Paneer 

Udyog and Kesri Nandan Dairy at Sikrai in 

Dausa. 

A team of food inspectors on Friday had de-

stroyed 300 litres of adulterated milk at 

Chithwadi area in Chomu, said Kumar. 

 

 

Exotic cows,desi cows and buffaloes grew by 26%,10% and 1 % in 2020 livestock census 
NOV 17, 2020 

https://dairynews7x7.com/exotic-cowsdesi-cows-and-buffaloes-grew-by-2610-and-1-in-2020-livestock-census/ 

 
he Department of Animal Husbandry & 

Dairying under Ministry of Fisheries, An-

imal Husbandry & Dairying attributes 

critical importance to livestock and to the col-

lection and availability of up-to-date and accu-

rate data related to livestock, as they are the vi-

tal component of rural economy. For proper 

planning and formulation of any programme 

meant for bringing further improvement in this 

sector and its effective implementation and 

monitoring, valid data are required at every de-

cision making stage. 

The Livestock Census is the main source of such 

data in the country. The livestock census is con-

ducted across the country periodically since 

1919. The census usually covers all domesti-

cated animals and head counts of these animals 

are taken. So far, 19 Livestock Censuses were 
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conducted in participation with State Govern-

ments and UT Administrations. The 20th Live-

stock Census was launched during the month of 

October, 2018. 

The enumeration was done in both rural and ur-

ban areas. Various species of animals (cattle, 

buffalo, mithun, yak, sheep, goat, pig, horse, 

pony, mule, donkey, camel, dog, rabbit and ele-

phant)/poultry birds (fowl, duck and other poul-

try birds) possessed by the households, house-

hold enterprises/non-household enterprises 

were counted at that site. Another important 

feature of 20th Livestock Census is it has been 

designed to capture Breed-wise number of ani-

mals and poultry birds. 

Online data collection 

For the first time, livestock data were collected 

on line in 20th Livestock Census. Advance tech-

nology has been adopted to collect data 

through tablet 

computers. The National Informatics Centre, 

Ministry of Electronics & IT has developed An-

droid based mobile application for data collec-

tion with various features such as data entry 

module to facilitate recording the data on tab-

lets, web-based work application, local govern-

ment directory codes etc. The data captured by 

the enumerators have been verified through 

proper data checking process carried out by the 

supervisors through web-based programmes. 

Besides the initial scrutiny, another level of vali-

dation of data was also carried out with the 

help of a separate web-based data validation 

programme in which supervisors were allowed 

to correct any wrong entry. 

The Animal Husbandry Departments of 

States/UTs have been entrusted to conduct the 

field operations. In the 20th Livestock Census, 

the data were collected and scrutinised mostly 

by para-veterinarians and veterinarians. In this 

whole Census operations more than 80,000 

field staff were deployed for smooth conduct of 

20th Livestock Census. Training was an im-

portant component for 20th Livestock Census as 

for the first time field staff were required to op-

erate tablet computers for such massive census 

operations. Training was conducted at various 

levels starting from “All India 

Training Workshop for Trainers” at Delhi, fol-

lowed by State, District level trainings. Apart 

from training, Training Manual, Tutorial video, 

online e-learning classes etc. have been ar-

ranged. 

The 20th Livestock Census was carried out in 

about 6.6 lakhs villages and 89 thousand urban 

wards across the country covering more than 27 

Crores of Households and Non households. 

First cut of report 

The present report provides certain key results 

of 20th Livestock Census. It consists of All India 

total population of major livestock species. The 

report 

also contains State level data of various param-

eters along with distribution of livestock species 

according to their age, sex, usages etc. For the 

purpose of assessing the total count of live-

stock, the species namely, cattle, buffalo, 

mithun, yak, sheep, goat, pig, horse, pony, 

mule, donkey, camel were considered. Besides 

livestock, the various category of poultry birds 

possessed by each households and poultry 

farms were also counted on the spot in 20th 

Livestock Census. 

Key outcomes of the census 

 The total Livestock population is 535.78 mil-

lion in the country showing an increase of 4.6% 

over Livestock Census 2012 

 Total Bovine population (Cattle, Buffalo, 

Mithun and Yak) is 302.79 Million in 2019 which 

shows an increase of 1.0% over the previous 

census. 

 The total number of cattle in the country is 

192.49 million in 2019 showing an increase of 

0.8 % over previous Census. 

 The Female Cattle (Cows population) is 

145.12 million, increased by 18.0% over the pre-

vious census (2012). 

 The Exotic/Crossbred and Indigenous/Non-



descript Cattle population in the country is 

50.42 million and 142.11 million respectively. 

 The Indigenous/Non-descript female cattle 

population has increased by 10% in 2019 as 

compared to previous census. 

 The population of the total Exotic/Crossbred 

Cattle has increased by 26.9 % in 2019 as com-

pared to previous census. 

 There is a decline of 6 % in the total Indige-

nous (both descript and non-descript) Cattle 

population over the previous census. However, 

the pace of decline of Indigenous Cattle popula-

tion during 2012-2019 is much lesser as com-

pared to 2007-12 which was about 9%. 

 The total buffaloes in the country is 109.85 

Million showing an increase of about 1.0% over 

previous Census. 

 The total milch animals (in-milk and dry) in 

cows and buffaloes is 125.34 Million, an in-

crease of 6.0 % over the previous census. 

 The total sheep in the country is 74.26 Million 

in 2019, increased by 14.1% over previous Cen-

sus. 

 The Goat population in the country in 2019 is 

148.88 Million showing an increase of 10.1% 

over the previous census. 

 The total Camel population in the country is 

2.5 Lakhs in 2019, decreased by 37.1% over pre-

vious Census. 

 The total Poultry in the country is 851.81 Mil-

lion in 2019, increased by 16.8% over previous 

Census. 

 The total Backyard Poultry in the country is 

317.07 Million in 2019, increased by 45.8% over 

previous Census. 

 The total Commercial Poultry in the country is 

534.74 Million in 2019, increased by 4.5% over 

previous Census. 

The report contains State-wise details of both 

livestock and poultry. Since Census operations 

in Delhi has not been completed, the figures in 

respect of Delhi is that of previous Census. The 

present report reflects the aggregate counts of 

various species combined for both rural and ur-

ban areas. It also contains comparative picture 

of livestock population with previous Census 

as well. 

 

 

Doodh Duronto transported 4 crore liters of milk from Chittoor to Delhi 
NOV 17, 2020 

https://dairynews7x7.com/doodh-duronto-transported-4-crore-liters-of-milk-from-chittoor-to-delhi/ 

 
housands of farmers in Chittoor district 

and other parts of Rayalaseema benefit-

ted from the ‘Doodh Duronto’ special 

trains introduced during lockdown period be-

tween Renigunta and H Nizamuddin, New Delhi 

for transportation of milk in order to balance 

the milk supply in the national capital. The total 

exports of milk to Delhi has crossed 4 crore li-

tres mark by November 12. 

The Railways is running high speed trains to 

transport the perishable milk so that the con-

sumers in the national capital can benefit from 
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it. Prior to the lockdown, the milk from 

Renigunta was transported to New Delhi 

through milk tankers by attaching to the mail 

and express trains as per regular schedule. Due 

to the Covid-19 pandemic, all the mail and ex-

press trains were cancelled resulting in hamper-

ing the transportation of the milk to the na-

tional capital. 

Considering its importance, the South Central 

Railway came up with a unique initiative of run-

ning Doodh Duronto as a special milk train. 

More importantly, the train run on par with 

best of the mail express trains and the distance 

between Renigunta and H Nizamuddin (2300 

km) is being covered within a reasonable time 

of 34 hours. 

NDDB shines again 

Milk transported through this special train has 

been collected by a unit of National Dairy Devel-

opment Board (NDDB) from more than 3000 as-

sembling points spread over 13,000 villages in 

and around the Chittoor district. With the enor-

mous response received for the train, to meet 

the demand the Doodh Duronto special which 

was introduced on March 26, to operate on 

every alternate day has been enhanced to run 

on daily basis from July 2020. 

Doodh Duronto special, normally run with six 

milk tankers, with each milk tanker having a ca-

pacity of 40,000 liters totalling to 2.40 lakh litres 

of milk in a train. So far, around 167 trips of 

Doodh Duronto special trains have been oper-

ated totalling to 1020 milk tankers duly trans-

porting crore liters milk. It is relevant to men-

tion that the milk loading has crossed the mark 

of 4 crore litres from the earlier mark of 3 crore 

litres within a span of 45 days. Further to this, 

even with pandemic times prevailing across the 

nation due to Covid-19, the freight loading over 

Guntakal division is back on to track and slowly 

picking up the normal pace. 

Freight Incentive Schemes 

This has been possible with the introduction of 

various freight incentive schemes by the Rail-

way Ministry and also setting up of business de-

velopment units (BDU) to facilitate goods load-

ing on the train by the freight customers and 

traders In addition, loading of new commodity 

gram dal to new destinations like 

Tadepalligudem, Vizianagaram and Samalkota 

and loading of fly ash to Tandur & Vishnupuram 

cement plants, further loading of clinker to Ma-

durai and Adra cement plants contributed in 

registering the Guntakal Diviion freight loading 

to 5 Million Tonnes. 

Gajanan Mallya, General Manger, SCR has ap-

preciated the consistent efforts of the staff and 

officers of Guntakal Division for mobilization of 

milk to cater the nation’s needs and for the ini-

tiatives being adopted for enhancing the Zone’s 

freight loading. He also expressed his happiness 

with regards to the Zone registering 5 MTs load-

ing and crossing 4 (four) crore litres mark of 

milk. 

 

 

Lactalis to invest more in dairying in Telangana state 
NOV 17, 2020 

https://dairynews7x7.com/lactalis-to-invest-more-in-dairying-in-telangana-state/ 

 

roupe Lactalis, a family-owned French 

dairy company and the largest cheese 

manufacturer in the world, is strength-

ening its base in India, through its arm Lactalis 

India. The company has significantly invested in 

local facilities across the country, with pro-
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cessing facilities spread across Telangana, An-

dhra Pradesh, Tamil Nadu and Maharashtra. 

There will be more investments in future in In-

dia, including Telangana. 

Rahul Kumar, MD, Lactalis India told Telangana 

Today, “We have a plant at Gungal in Ranga 

Reddy District of Telangana where we currently 

make tetrapak milk products with long shelf-life 

and other processed dairy products catering to 

both Hyderabad and key nearby cities such as 

Warangal. Telangana remains a key market for 

us and we constantly see opportunities to ex-

pand existing facilities and add new facilities in 

future.” 

Inorganic Growth 

Lactalis has been aggressive in its inorganic 

growth. The company acquired Thirumala Milk 

Products in 2014 which has presence in Telugu 

States, followed by acquisition of Anik Dairy 

having footprint in northern and eastern parts 

of India and Prabhat with operations pan-India, 

in 2016 and 2018, respectively. Lactalis has so 

far invested Rs 4,000 crore in large ticket acqui-

sitions in the last six years. 

The company continues to grow both organi-

cally and inorganically. There will be 70 per cent 

organic growth and 30 per cent inorganic 

growth in future, Kumar informed. 

The company has rolled out ghee, butter, 

cheese and milk brands in India, in addition to 

several value-added fermented products. The 

company has just rolled out its global ultra-heat 

treatment milk brand Lactel in India, which is 

sold in over 50 countries. This product could be 

made both in Telangana and Maharashtra, go-

ing forward. 

Expansion Plans 

Kumar added, post-Covid, the company will 

draw out fresh expansion plans. The company 

has been witnessing a capex of over Rs 100-110 

crore every year, primarily into procurement, 

testing, machinery and other facilities. Lactalis 

with a focus on R&D is looking at a range of new 

products that have nutritional value, particu-

larly aimed at women’s and children’s health. 

On the retail front, the company has a large of-

fline base with about 500 stores across India. 

There are plans to add at least 300 stores every 

year from now on. Kumar says, India is a large 

market and can accommodate many retail 

stores for the value-added products that the 

company is targeting. 

 

 

Need of the hour: Regulating Indian Dairy and Poultry under Environmental Law 
November 16, 2020 

https://www.newdelhitimes.com/need-of-the-hour-regulating-indian-dairy-and-poultry-under-environmental-

law/ 

he Government of India Pollution Con-

trol Board has categorized all industries 

based on a Pollution Index, which calcu-

lates the effect they have on water, air and land 

and the health of people as Red, Orange, Green 

and White. 

Red category industries include slaughter-

houses, hazardous chemical industries and fire-

cracker factories. They are the most polluting. 

The Red and Orange Category Industries need 

to meet stringent minimum standards for oper-

ation and waste disposal. They get a Consent to 

Establish, as well as Consent to Operate, only 

after detailed inspections by the Pollution Con-

trol Board, and these are renewed constantly. 

Any violation of the Guidelines attracts heavy 

penalties as Environmental Compensation. 

Each category below Red has less and less 

norms to follow, and their monitoring is easy – 

and in some cases almost absent. The Animal 

Husbandry Department has no process of in-

spection and hardly any inspectors. In any case 

the inspectors don’t know what to look for, as 

they are mostly illiterate flatfeet who have 
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never been asked to read any law, or given any 

forms to fill out. So, even if they go to a poultry 

or a dairy, they have no idea of what to do. 

They simply take their hafta and go away. The 

Animal Husbandry Department’s mandate is 

simply to increase the number of animals, with-

out any method to regulate the damage they 

do. A poultry or a dairy doesn’t need any con-

sent to set up wherever they want. The dairy 

simply came under the Municipal Corporation 

Act, which has no power to regulate pollution 

by fining it under Environmental Compensation. 

The result has been a large-scale pollution of 

our land and water by these two industries. The 

hens are kept in small cages one on top of the 

other and faeces from the top layer dips into all 

the layers below. These are called battery 

cages. The germ filled faeces in the battery 

cages become poisonous for both, bird and 

man, an environmental and a health hazard for 

both people and the birds. In order to keep 

these birds alive in such intensive and filthy en-

virons, the poultry farm owners regularly ad-

minister antibiotics. Dairies use antibiotics and 

hormones (the poultries alone use 70% of all 

the antibiotics in the country) illegally, as well 

as the water, and faeces run-off makes sure 

that all the lands and water around get huge 

doses of it. 

Consequently, every human, vegetarian or non-

vegetarian, becomes immune to all medicine. 

Hormonal imbalances lead to cancer. Both in-

dustries create methane which creates a heat 

wave locally. Due to the filthy conditions of 

both, dairies and poultries, millions of flies are 

bred and these, and the smell of these estab-

lishments, make it difficult for anyone to live for 

miles around. There is no method of disposal of 

the dead bodies and these are simply thrown 

into nearby water bodies, or left in piles on 

common land. Basically, the Industrial Animal 

Rearing Sector got away with running unregu-

lated filthy concentration camps, gravely com-

promising the health and safety of the animals, 

the workers employed there, and the people 

living in the neighbourhoods. 

Despite every indicator that these industries are 

extremely harmful and should be in the cate-

gory of Red or Orange, the Poultry Industry was 

classified as a Green Category Industry and 

Dairy Industry as Orange/Green depending on 

the size of the industry. Both Green and White 

categories get away with little or no regulation 

or monitoring. Earlier, the Central Pollution 

Control Board exempted poultry farms up to 1 

lakh birds from any regulation and even the 

ones where more than a lakh birds that were 

crammed, were classified as a Green Industry. 

Finally, someone had to challenge this. Gauri 

Maulekhi of People for Animals and advocate 

NG Jayasimha challenged this categorization in 

the National Green Tribunal. Gauri has worked 

for years on poultry issues and has found it one 

of the cruelest industries on the Earth. She is 

leading the fight to bring reforms into this 

breeding and slaughter industry. The petitioners 

contended that poultry farms and dairy farms, 

where animals and birds are crammed into tiny 

spaces for profit maximisation, actually have 

huge hidden costs in terms of environmental 

damage and public health impact. Unfortu-

nately, there was no law in India till now to reg-

ulate these Industrial establishments, which get 

away by misleadingly calling themselves 

“farms”. 

In September 2020, the NGT ruled that all dair-

ies have to be made into Orange immediately, 

and poultries can no longer be under the Green 

Category. In January 2021, the NGT will decide 

whether the poultry industry has to be Orange 

or Red. 

What does this mean? 

It is now mandatory for all dairy and poultry es-

tablishments to obtain a Consent to Establish, 

and Consent to Operate, from the State Pollu-

tion Control Boards under the Environment Pro-

tection Act, 1986, Water (Prevention and Con-



trol of Pollution) Act, 1974 and the Air (Preven-

tion & Control of Pollution) Act, 1981. Any place 

where more than 5,000 poultry birds or any 

number of cattle are kept for the industrial pro-

duction of eggs, meat or milk, will have to fol-

low minimum standards prescribed by the Cen-

tral Pollution Control Board, which now has to 

make the rules – for the first time! 

A report from the FAO says livestock production 

contributes to the world’s most pressing envi-

ronmental problems – global warming, land 

degradation, air and water pollution, and loss of 

biodiversity. Such unsustainable animal hus-

bandry practices violate the Environment Pro-

tection Act, 1986, Water (Prevention & Control 

of Pollution) Act, 1974 and the Air (Prevention 

and Control of Pollution) Act, 1981. 

The Tribunal took into account the research 

conducted by the National Environmental Engi-

neering Research Institute, the most respected 

environmental research organization in India, 

which said, “Poultry production is associated 

with a variety of environmental pollutants, in-

cluding oxygen-demanding substances, ammo-

nia, solids and, besides, the poultry attracts 

flies, rodents, dogs and other pests that create 

local nuisances and carry diseases. Poor man-

agement of manure, litter and waste water etc. 

adversely affects the living in the vicinity. Odour 

is generated from fresh and decomposed waste 

products such as manures, carcasses, feathers 

and bedding litter. Furthermore, intensive poul-

try production may be responsible for green-

house gasses, acidification and eutrophication.” 

Besides being extremely harsh on the animals, 

the poultry and dairy establishments are hugely 

polluting. Pests, such as flies, ticks, lice, mites, 

maggots, are routinely attracted to poultry 

farms. There is an intense odour that emanates 

from these farms which affects the entire neigh-

bourhood and is a blatant nuisance. Hundreds 

of complaints poured in from residents, who 

stay in the vicinity of such farms, when the mat-

ter was being heard in Court. Dairy farms are 

the single biggest reason for areas in Delhi to 

get flooded during the lightest of rains. The 

storm drains are clogged by the illegal dung dis-

posal from 10 huge dairy colonies where buffa-

loes are housed in basements, first, second and 

third floors. These animals are treated like milk 

machines and tied with a two-foot chain for 

their entire lives. Due to lack of sunlight and ex-

ercise, they develop fungal infections and their 

hides turn pink. They only get to walk a few 

steps – on the day that they are being taken for 

slaughter. 

It is the duty of every citizen of India to contrib-

ute to both, preserving the environment and 

preventing abuse of animals. If there is a dairy 

or a poultry farm in your neighbourhood, please 

enquire if they have obtained Consent to Estab-

lish and Consent to Operate from the State Pol-

lution Control Board. If not, write to the Re-

gional Officer State Pollution Control Board and 

ensure that such establishments meet the mini-

mum standards for solid and liquid waste dis-

posal, bio waste disposal, density of animals, 

hygiene requirement in the facility. This will en-

sure that our groundwater, the air we breathe 

and the products we consume are not cor-

rupted by contaminants, pesticides, antibiotics, 

and deadly pathogens. The relief to the animals 

that suffer in these concentration camps will be 

your gift to them. 

 

 

 



Global News 

Canada Tweaks Aid Plan for Dairy Farmers Hurt by Trade Pacts 
November 29, 2020 

https://www.bloomberg.com/news/articles/2020-11-28/canada-tweaks-aid-plan-for-dairy-farmers-hurt-by-trade-

pacts 

he Canadian government has narrowed 

its timeline to release the remaining 

C$1.4 billion ($1.1 billion) of federal aid 

to supply-managed dairy farmers by about five 

years, and set separate aid for poultry and egg 

producers. 

The Ministry of Agriculture and Agri-Food had 

originally announced C$1.75 billion would be 

provided to compensate Canadian dairy farmers 

over eight years. 

Agriculture Minister Marie-Claude Bibeau said 

Saturday in Ottawa that after the initial C$345 

million payout was awarded between Decem-

ber and January, it has now set a schedule to 

deliver the remaining funds in three years. 

Dairy farmers will receive, on the basis of their 

milk quota, cash payments of C$468 million in 

2020-21, C$469 million in 2021-22 and C$468 

million in 2022-23. 

“Our government is fully behind our supply 

management sector, which supports our family 

farms and the vitality of our rural areas,” Bibeau 

said in a statement. “Today’s announcement of 

a substantial compensation package for our 

dairy, poultry and egg farmers shows our sup-

port for a strong supply management sector for 

many generations to come.” 

Canada has promised funds to dairy and poultry 

farmers whose market share was hurt by free 

trade deals with Europe and countries on the 

Pacific Rim. 

Canada’s dairy farmers applauded the move. 

“The level of certainty provided by this an-

nouncement enables us to be in a better posi-

tion in terms of innovations and efficiencies to 

better compete with increase imports of dairy 

products made from foreign milk,” said Pierre 

Lampron of the Dairy Farmers of Canada. 

It also announced C$691 million in funds for 

Canada’s chicken, egg, broiler hatching egg, and 

turkey producers. 

“Farmers have waited a long time to see action 

on this file, and we believe that this is a step in 

the right direction,” said Brian Bilkes, chair of 

Canadian Hatching Egg Producers. 

 

 

PFA Disposes Of 79,630 Liter Chemically Contaminated Milk 
28th November 2020 | 12:21 AM 

https://www.urdupoint.com/en/pakistan/pfa-disposes-of-79630-liter-chemically-conta-1098479.html 

 

AHORE, (UrduPoint / Pakistan Point 

News - 27th Nov, 2020 ) :The Pun-

jab food Authority (PFA) dairy safety 

teams on Friday disposed of 79,630 liter chemi-

cally contaminated milk while carrying out an 

operation to control the wicked practice of milk 

adulteration in the provincial metropolis. 

PFA Director General Rifaqat Ali said that teams 

have disposed of 1990.75 maunds impure milk 
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over failed milk samples during the test at 

screening pickets at the entry and exit points 

of Lahore. He said that the teams examined to-

taled 401,740 litre milk loaded on 272 milk-sup-

ply vehicles. The teams examined 37 vehicles at 

Thokar Niaz Baig, 49 Sundar, 40 Sagiyan Bridge, 

36 Gajjumatta, 21 Babu Sabu, 21 Ada Plot and 

68 vehicles on other points. 

He said that milk was disposed of on a low level 

of LR, the addition of urea and adulteration 

of water, adding that it is a serious crime to 

mix water and toxic chemical in milk to increase 

the milk quantity. He maintained that milk-sup-

ply vehicles cannot enter the Lahore premises 

without checking of milk. 

The DG said that the authority is utiliz-

ing all available resources and taking strict ac-

tion against milk adulteration to control their 

wicked practice. 

 

 

PFA Seals Five Outlets, Discard 71 Liter Milk 
Fri 27th November 2020 | 07:10 PM 

https://www.urdupoint.com/en/pakistan/pfa-seals-five-outlets-discard-71-liter-milk-1098306.html 

AWALPINDI, (UrduPoint / Pakistan 

Point News - 27th Nov, 2020 ) :The Pun-

jab Food Authority(PFA) in its ongoing 

drive of checking food outlets on Friday in-

spected various sites while five outlets including 

three milk shops were sealed for selling adulter-

ated milk. 

The Departments spokesman told media that 

PFA teams during routine checking sealed Khan 

milk shop, Masha Allah milk shop and Bismillah 

milk shop, for selling substandard milk and dis-

posed of 71 liter milk on the occasion. 

The teams also sealed Punjab college canteen 

for selling expired cold drinks in Jehlum area 

while Raja general store was sealed 

in Chakwal area for not adopting cleanliness ar-

rangements. 

The teams also imposed fine of Rs 79,000 on 

various outlets while notices were issued to 78 

outlets to improve cleanliness. 

He further said that strict action is being taken 

against violators to ensure provision ofhygienic 

food to the residents. 

 

Burewal: 10,000 litres of adulterated milk disposed of 
Posted: Nov 27, 2020 

https://www.samaa.tv/news/2020/11/burewal-10000-litres-of-adulterated-milk-disposed-of/ 

he Punjab Food Authority raided on Fri-

day a milk factory and found that the 

workers were mixing chemicals in the 

milk. 

The authorities disposed of 10,000 litres of sub-

standard milk. 

A factory worker has been arrested, while the 

owner managed to escape, according to the po-

lice. 

The workers were mixing urea, mulch, and pow-

der into the milk, said the food authority.
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Lancaster Dairy Is Alpha in Omega-3 Milk 
Nov 27, 2020 Updated Nov 27, 2020 

https://www.lancasterfarming.com/farming/dairy/lancaster-dairy-is-alpha-in-omega-3-milk/article_4334e4e6-

2c0b-52df-a0bd-b90a85f5e3dd.html 

he 65 Holsteins in Lancaster 

County’s Oregon Dairy herd are deliver-

ing a kind of milk that no other conven-

tionally fed herd in the U.S. is producing. At 

least for now. Thanks to an additive in the cows’ 

total mixed ration, milk from Oregon Dairy con-

tains significantly more omega-3 fatty acids 

than most other whole milks on the market. 

There are other brands of omega-3 milk, many 

labeled as organic, on store shelves throughout 

the U.S. But to some organic consumers, the la-

beling is questionable. 

According to a 2017 report in the Washington 

Post, one marketer of high omega-3 organic 

milk adds an algae-derived oil to its product as 

it’s being processed. The oil is brewed in large 

stainless steel vats. Organic purists are leery of 

calling algae-supplemented milk “organic,” alt-

hough it does indeed have elevated omega-3. 

 University of Minnesota study suggests that 

grass-fed cows produce organic milk with a 

healthy balance of omega-3 and omega-6 fatty 

acids. But it’s a tricky management proposition 

to have enough of the right kind of pasture in 

the summer, and enough bales of the right kind 

of forages for the winter, to keep a herd in good 

health and producing profitably year-round. 

Health Benefits of Omega-3 and Omega-6 Milk 

Omega-6 fat has been shown to increase sys-

temic inflammation in humans, which is a factor 

in conditions like heart disease and diabetes. 

Omega-3 fat is known to be an anti-inflamma-

tory agent. 

Still, both omega-3 and omega-6 have im-

portant health benefits, and both are vastly su-

perior dietary components than saturated and 

trans fats. 

Then there was a report in the Harvard Health 

Letter in August of last year that basically said 

don’t worry about getting too much omega-6 

fat, just focus on getting more omega-3. You get 

significant amounts of omega-3 from fatty fish 

like salmon and sardines, and from fish oil and 

flaxseed oil supplements. 

Which might lead one to conclude that the 

omega-3-to-omega-6 ratio is too complicated to 

worry about, especially at a time when the av-

erage American already has a full glass of worry. 

But drinking whole milk with a healthy mix of 

omega-3 and omega-6 fats could be a comfort 

to those of us who really want to be as friendly 

as possible to our bodies. 

That healthy ratio is about four parts omega-6 

to one part omega-3, according to Robert 

Stoltzfus, the Lancaster Veterinary Associates 

practitioner who formulates the TMR for Ore-

gon Dairy cows. 

It’s hard to get a fix on a national herd average 

of omega-3 and omega-6 in milk as it comes 

from the cows. He said he’s seen figures that 

range from 8-to-1 to 20-to-1 omega-6 to 

omega-3. Oregon Dairy cows are in the 4-to-1 

to 5-to-1 range. 

How to Get the Perfect Ratio of Omega-6 to 

Omega-3 in Your Milk Production  

The key to that ratio is a supplement, greatO-

Plus, which is a combination of flaxseed and an 

algae derivative. The proprietary product is for-

mulated to bypass the cow’s rumen, where it 

would be broken down. Digested further along 

in the intestinal tract, it is absorbed into the 

cow’s bloodstream and thence into the udder. 

We talked a number of times by phone to Paul 

Rosenberger, who developed the greatOPlus 

supplement and is marketing it through a com-

pany called NBO3 Technologies. NBO3 is short 

for “Naturally Better Omega-3.” Rosenberger 

calls himself an algae guy, not an ag guy. 

Here’s part of what he says in his LinkedIn pro-

file: 

T 

https://www.lancasterfarming.com/farming/dairy/lancaster-dairy-is-alpha-in-omega-3-milk/article_4334e4e6-2c0b-52df-a0bd-b90a85f5e3dd.html
https://www.lancasterfarming.com/farming/dairy/lancaster-dairy-is-alpha-in-omega-3-milk/article_4334e4e6-2c0b-52df-a0bd-b90a85f5e3dd.html
https://www.oregondairy.com/
http://_life/health_and_safety/how-nutrition-protects-eye-health/article_f4866bce-589d-5a32-bc9c-8e4032f44671.html
https://nbo3.com/


“I specialize in algae growth for biomass and 

mitigation using inside bioreactors. 

“I know how important relationships — espe-

cially infused with humor and sincerity — are to 

the foundation of transactions, and support of 

knowledge and skills in any given area.” 

Rosenberger’s most important business rela-

tionship at the moment is apparently one that 

involves anybody with a Lancaster-area phone 

number. In our several calls to him, the phone 

never rang more than three times. Which is nice 

for a reporter, but also an indication of how im-

portant the Oregon Dairy connection is to his 

business. 

Oregon Dairy's Formula to Produce Omega-3 

Milk 

Stoltzfus’ formula for the Oregon Dairy cows 

calls for a pound and a half of greatOPlus to 

every ton of TMR. If you were to multiply tons 

of TMR produced in the U.S. by one and a half 

pounds of greatOPlus, you would come up with 

a huge number, and a market worthy of vigor-

ous pursuit. 

At Oregon Dairy, that pursuit is kind of low key 

at the moment. The company’s marketing direc-

tor, Nancy Brown, said that in addition to whole 

milk, the business is also selling omega-3 cream, 

2% milk and chocolate milk. The labels have 

been changed to reflect the omega-3 compo-

nents in all the products. 

Oregon Dairy is a huge presence in the Lancas-

ter County ag community and food retailing 

business. The output from their 65 Holsteins 

isn’t nearly enough to satisfy their customers’ 

needs, so the farm’s grocery store sells other 

milk brands as well. 

While it could be argued that the company’s 

omega-3 milk is an added-value product that 

could command a premium price, Brown said 

the company hasn’t set the price above regular 

milk. 

For now, if you’re in Lancaster County, shopping 

for a gallon of straight-from-the-cow omega-3 

milk, your only choice is a container of Oregon 

Dairy product. 

But if sales for the greatOPlus feed additive live 

up to Rosenberger’s vision for it, there will soon 

be other brands competing for refrigerated 

shelf space at grocery stores throughout the 

U.S. 

 

 

 

Nature’s One launches A2 milk versions of infant formula in US 
27 November 2020 

https://www.foodbev.com/news/natures-one-launches-a2-milk-versions-of-infant-formula-in-us/ 

S Nature’s One has introduced a refor-

mulated range of toddler formula that 

is now made with organic A2 milk. 

The company has made the change to two of its 

products under its Baby’s Only brand: premium 

dairy toddler formula and premium dairy 

DHA/ARA toddler formula. 

According to Nature’s One, A2 milk is known to 

be easier to digest and is said to resolve certain 

dairy digestive sensitivities. The proteins found 

in A2 milk also aid muscle growth and develop-

ment.  

“True to our mission, our science team is always 

innovating our current formulas to help make 

them even better for your child,” said Jay High-

man, founder and CEO of Nature’s One. 

He continued: “We are proud to offer two Pre-

mium Toddler Formulas now made with A2 

milk. Studies have repeatedly shown A2 milk of-

fers a variety of digestive benefits including im-

proved tolerance. It is also believed that the A2 

casein composition of A2 milk is more similar to 

breast milk, which may explain its better diges-

tive properties.”  
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With its reformulated products, Nature’s One 

aims to offer a healthier alternative to A1 milk. 

Currently, other formulas under its Baby’s Only 

range will not contain A2 milk due to the differ-

ent protein sources – such as plant-based pea 

formula – addressing other sensitive needs. 

However, Nature’s One says its science team 

will continue to innovate all dairy protein 

sources towards A2. Earlier this year, Mead 

Johnson also launched an infant formula under 

its Enfamil brand that contains A2 milk proteins. 

Both Nature’s One A2 milk products are availa-

ble online and at retailers such as Whole Foods 

Markets and Sprouts Farmers Market nation-

wide. 

 

 

Pa. Dairy Farmers Receive $7.6 Million in CARES Act Relief 
November 24th 2020, 3:54 PM EST 

https://www.erienewsnow.com/story/42959864/pa-dairy-farmers-receive-dollar76-million-in-cares-act-relief 

 
he Wolf administration on Tuesday an-

nounced $7.6 million in direct relief has 

been distributed to 1,550 dairy farmers 

in the state through the CARES Act-funded Dairy 

Indemnity Program. 

The relief was available to any Pennsylvania 

dairy farmer who experienced losses due to dis-

carded or displaced milk amid the pandemic. 

Relief was available for losses that occurred be-

tween March 6, 2020 and September 30, 2020.  

"Early in the pandemic in Pennsylvania, many of 

our dairy farmers were forced to dump milk and 

faced extreme uncertainty due to rapidly chang-

ing markets," said Pa. Agriculture Secretary Rus-

sell Redding. "In this season of thanks, we are 

grateful that the legislature saw and met the 

needs of Pennsylvania’s dairy farmers with this 

program. These dollars don’t stop at the farm 

gate. They come back in your communities 

through grocery stores, schools, food banks, 

and more.” 

Although 1,550 dairy farmers did receive re-

lief, that won't be nearly enough to offset mas-

sive losses.  

"There are nearly 7,000 dairy farms in the Com-

monwealth," said State Senator Judy Schwank 

(D-11th). "We have to recommit ourselves to 

doing everything we can to strengthen the in-

dustry.” 

Dairy farming in Pennsylvania provides the state 

an economic impact of $12 billion and more 

than 52,000 jobs. Pennsylvania is home to over 

500,000 cows that produce more than 10.2 bil-

lion pounds of milk annually.  
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Creative developments from NZ boosts dairy productivity 
23rd November 

https://www.thescottishfarmer.co.uk/livestock/18891172.creative-developments-nz-boosts-dairy-productivity/ 

 
ifting productivity by increasing farming 

efficiency is going to be key as Scotland 

moves past the end of this year, with 

many dairy farmers likely to find they’ll be com-

peting with lower cost producers across the 

globe. 

Looking at relevant new developments from 

other countries, those already succeeding in the 

export market, will be one essential route to 

take. 

Here, The Scottish Farmer takes a look at what 

creative businesses in New Zealand have to of-

fer that’ll make farm management easier and 

feeding more efficient. 

Te Pari auto-calibrated dosing gun 

Weighing cattle is being encouraged across the 

board as an essential management tool yet is 

still not a routine task on many dairy farms. Not 

only does weighing ensure your cattle are grow-

ing efficiently, converting grass to milk or meat, 

and reaching the right bodyweight for mating, 

but also ensures any treatments given are accu-

rate and, in the case of anthelmintics, for exam-

ple, don’t lead to costly wastage. 

Te Pari, a company based in Oamaru on the 

South Island, has won innovation awards for the 

development of the world’s first auto-calibrated 

dosing gun, a handheld delivery system that 

connects to various weigh scale systems and 

software programs. The scale, or software, 

communicates with the gun to deliver the exact 

dose based on the animal’s actual weight. 

It’s powered by twin lithium-ion batteries and 

delivers an accurate and consistent dose 

whether the application is an injection, an oral 

drench or a pour-on. Various barrel sizes and at-

tachments are available making it practical for 

varying herd sizes. 

“The gun is both cost-efficient and easy-to-use,” 

says Jeremy Blampied, sales and marketing 

manager. When animals are under-dosed you 

run the risk of the treatment not being effec-

tive, and when they are over-dosed this can be-

come an expensive operation as too much of a 

costly product is used.” 

Jeremy quotes a farmer who assessed his 151 

animals as weighing 280kg each and, without 

weighing, dosed them all at that rate, with the 

total cost of the drench coming out at NZ$451. 

When weighed the average weight was actually 

228kg, and if he had weighed before treatment, 

he would have spent NZ$368 offering a saving 

of NZ$83 or 55 cents/head. 

“Not only was there an overall, significant, sav-

ing of 18%, but four of the calves weighed more 

than 280kg. These bigger animals are usually 

your best, and in this case they didn’t get 

enough product. While over-dosing is a waste 

of money, under dosing encourages resistance,” 

he adds. 

There’s no doubt that weighing animals can 

drive efficiency improvements, with many pro-

ducers currently basing their management on 

an assumed average weight. There can be as 

much as a 300kg range in bodyweight in a Hol-

stein-Friesian herd, for example, and this can 

have a huge impact on how cows perform. 

Gallagher TWR-1 EID compatible scales 

Weighing and EID specialists Gallagher UK, also 

known for their wide range of electric fencing 
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and energisers, are constantly updating and de-

veloping their weigh scale systems allowing 

dairy farmers to collect liveweight data easily 

and cost-efficiently. 

“Technology is increasing functionality and ease 

of use of weighing systems, and for many farms, 

even a simple entry level portable system will 

deliver real benefits as it can be used for cows, 

heifers and other stock on the farm to improve 

return on investment,” says the company’s 

Mark Oliver. 

He also sees a positive growth in the develop-

ment of in-parlour systems, meaning that cows 

can be weighed more frequently as they enter 

the parlour. “These systems can give valuable 

insights into areas like bodyweight and condi-

tion scoring,” he says. 

The company’s new TWR-1 is one of the first 

EID compatible scales available on the market 

and comes with an integral EID reader. A touch 

screen and user-friendly interface means the 

system is easy to operate allowing fast and ac-

curate weighing. The ability to link to other sys-

tems, including the Te Pari dosing gun, via Blue-

tooth USB or wifi means data analysis is simpli-

fied. 

“These developments, spearheaded by re-

searchers in New Zealand where use of technol-

ogy is seen as key to lifting productivity, are 

providing British farmers with a real oppor-

tunity to increase efficiency at the same time as 

providing valuable management information 

that helps them to farm smarter,” he says. 

Hustler Combi range of CM livestock feeder 

wagons 

When it comes to feeding cattle, dairy or beef, 

farmers have often needed to have several dif-

ferent machines to cope with the various types 

of fodder or concentrate being used both out in 

a field, or in a housed situation. 

New to the market from New-Zealand company 

Hustler, is the Combi range of CM livestock 

feeder wagons that are unique in being able to 

handle both bales or clamp silage, as well as a 

wide range of different feeds. 

“While we’re constantly developing these ma-

chines, their versatility makes them fantastic 

value for money,” says UK business develop-

ment manager Mike Gibbs. 

“They’ve been available in NZ for five or six 

years, but they’ve only been in the UK for the 

last 18 months or so, and we have quite a few 

out on farm now.” 

There are three models in the range. The Combi 

CM116 that has an eight tonne rating, the 

Combi CM156 that has a 10 tonne rating and 

the Combi CM196 that has a 15 tonnes load rat-

ing. Options include a wireless scale and feed 

management system that enables more control 

over proof-of-placement and efficiency. 

“The feeder wagon is an exciting development 

as never before has one machine been able to 

operate across a wide spectrum of different 

feeds. Whether you are feeding small bales, rec-

tangular bales, large round bales, clamp silage 

or a TMR ration, the wagon is ideal. There’s no 

jamming or plugging up, and we’ve worked on a 

massive reduction of working parts and compo-

nents plus the introduction of bearings to re-

place bushes, which can slash daily start up 

times,” he adds. 

 

 

 

 

 

 

 



Rs. 50, 000 Fine Imposes On Selling Adulterated Milk 
Sat 21st November 2020 | 06:20 PM 

https://www.urdupoint.com/en/pakistan/rs-50-000-fine-imposes-on-selling-adulterat-1092425.html 

ERA ISMAEL KHAN, (UrduPoint / Paki-

stan Point News - 21st Nov, 2020 ) 

:District food Authority (DFA) Dera and 

Livestock Department has imposed a fine of Rs. 

50,000 over adulterated milk of 5,000 liters in 

various operations against milk adulteration 

mafia. 

According to details, Assistant Director KP Food 

Authority Alif Khan Mohmand on the directive 

of KP Halal Food Authority Dera Deputy Director 

Wasif Khan, teams of KP Halal Food Authority 

Dera conducted the operations against those 

who mixed water in milk in different areas. 

Dr. Umbereen Tariq, later on destroyed the milk 

on the spot when the amount of water in the 

milk was proved to be high in laboratory tests 

and imposed fines as well on the milk shops 

owners. 

 

 

 

Coconut Cloud Launches Six New Products to Line of Dairy-Free Coffees, Creamers, Co-

coas, and Lattes 
Nov. 20, 2020 at 12:15 pm 

https://www.bevnet.com/news/2020/coconut-cloud-launches-six-new-products-to-line-of-dairy-free-coffees-

creamers-cocoas-and-lattes 

oulder, Colo. – Coconut Cloud, a 

woman-owned business specializing in 

coconut-based, dairy-free products, is 

excited to announce two new collections and 

six new products: Happy Brain Coffee in Original 

and Unsweetened, Frappe at Home in Mocha 

Frappe, Pumpkin Spice Coconut Milk Creamer, a 

seasonal addition, and, new to the cocoa line, 

Salted Caramel Hot Cocoa and Peppermint Hot 

Cocoa. 

Coconut Cloud is on a mission to solve the dairy 

dilemma by creating coconut-based products 

that are deliciously better-for-you. All products 

are always dairy-free, soy-free, gluten-free, 

non-GMO, and vegan. 

As an added superfood boost, all Coconut Cloud 

products include the addition of MCT oil. De-

rived from coconut oil, MCT oil is comprised of 

medium-chain fatty acids that convert directly 

into energy in the body rather than being stored 

as fat. 

“I always wanted to be able to indulge in rich, 

creamy dairy-free coffees and cocoas without 

sacrificing taste, health, or convenience,” says 

founder Kerry Carlson. “Coconut Clouds strives 

to accomplish this with every product.” 

Coconut Cloud is going beyond coffee creamers 

and expanding into the world of coffee with a 

supercharged, coffee plus creamer product line 

with a boost of MCT oil. This October the com-

pany will kick off their line of Happy Brain Cof-

fee with two versions: Original (with just a hint 

of natural coconut sugar) and Unsweetened. 

And with the Frappe at Home collection, people 

can skip the long coffee shop lines and have a 

healthier coffee beverage at home. The Mocha 

Frappe is a creamy, chocolatey mix that is easily 

blended with ice and nut milk for a perfect 

dairy-free coffee treat that is ready in minutes 

at a fraction of the cost. 

The smell of Autumn is in the air and, along 

with it, the talk of all things pumpkin spice. 

Thanks to Coconut Cloud, fans can get their 

dairy-free pumpkin spice fix at home or any-

where, with the debut of their new, seasonal 

Pumpkin Spice Coconut Milk Creamer. But this 
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fall favorite will only be available for a limited 

time. 

And for hot chocolate lovers? Peppermint Hot 

Cocoa and Salted Caramel Hot Cocoa are the 

newest release from Coconut Cloud’s dairy-free, 

plant-based line of hot cocoas. Made with sim-

ple, better-for-you ingredients, these indulgent, 

vegan holiday flavors pair well with crisp fall air, 

warm hearth fires, and blankets galore. 

Starting early November, all six of these new 

products will be available for purchase at Coco-

nutCloud.net and on Amazon. 

About Coconut Cloud 

Coconut Cloud is a woman-owned business with 

a mission to replace dairy everywhere with rich 

and creamy coconut. After just four years in 

business, Coconut Cloud offers a wide variety of 

self-stable coconut milk-based coffee creamers, 

lattes, coffees, and hot cocoa. All products are 

non-GMO, certified gluten-free, soy-free, dairy-

free, and vegan. Coconut Cloud makes it easy to 

travel with dairy-free options that taste great 

and are better for you. Visit Coconutcloud.net 

for more information. 

 

 

Super King Markets drops coconut milk over claims of forced monkey labor 
NOV. 20, 2020 

https://www.latimes.com/california/story/2020-11-20/super-king-markets-drops-chaokoh-coconut-milk-amid-

peta-claims-of-monkey-labor 

uper King Markets has become the latest 

retailer to drop Chaokoh coconut milk 

over an animal rights group’s claims that 

the product’s Thai manufacturer uses monkey 

labor. 

People for the Ethical Treatment of Animals, or 

PETA, alleges that Theppadungporn Coconut 

forces monkeys to pick its fruit, citing evidence 

from an undercover investigation in Thailand 

last year, according to Kent Stein, PETA’s corpo-

rate responsibility officer. 

Theppadungporn representatives did not re-

spond to requests for comment but denied us-

ing monkeys in a news release in July. 

For more than a year, PETA has targeted U.S. re-

tailers that sell Chaokoh, demanding they pull 

the milk from shelves. In October, Costco 

dropped Chaokoh, following the lead of other 

chains, including Walgreens, Wegmans, Food 

Lion, Giant Food and Stop & Shop. 

Super King, known for its international fare and 

loyal customer base, made the call to stop sell-

ing the coconut milk at its eight Los Angeles-

area stores about a month ago after receiving 

barrages from PETA of “like 5,000 emails” a day, 

as well as social media blasts, said Vice Presi-

dent Jake Fermanian. 

The company lacked the resources to inde-

pendently verify PETA’s claims but made the 

call based on what seemed right, Fermanian 

said. 

“We try to do the best we can for our customer 

base and the community, and we try to go after 

sustainable products,” he said. 

The milk generated only about $500 in revenue 

per week, Fermanian added. 

According to Stein, the investigation revealed 

that Theppadungporn plucks pig-tailed ma-

caque monkeys from the wild and conscripts 

them into a lifetime of hard labor and abusive 

living conditions. 

At so-called training schools, the monkeys “are 

kept chained and viewed only as coconut pick-

ing machines to the point where their canines 

may be removed to stop them from defending 

themselves,” Stein said. 

In the July news release, Theppadungporn offi-

cials said it uses third-party inspections to en-

sure ethical practices. 

“It is not only our duty but our integrity to take 

care of nature, human and wildlife, as a whole,” 
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managing director Aphisak Theppadungporn 

said in the release. “We have a clear-cut policy 

on this issue to ensure that our business will not 

tolerate any sign of animal and wildlife labor or 

abuse.” 

PETA officials are not convinced, Stein said, add-

ing that the group is now focusing its campaign 

on U.S. chains Walmart and Kroger, which still 

carry Chaokoh. 

 

New nonprofit breast milk bank launches in San Diego 
NOV. 19, 2020 

https://www.sandiegouniontribune.com/news/health/story/2020-11-19/new-nonprofit-breast-milk-bank-

launches-in-san-diego 

very year, about 260 of the tiniest prem-

ature babies in California hospitals de-

velop an often-fatal bowel disease 

known as necrotizing enterocolitis, or NEC. 

Nobody knows what causes NEC, but a common 

factor in many cases is the use of formula to 

feed these very low-birth-weight babies be-

cause the mother’s breast milk is not available. 

Replacing that formula with pasteurized breast 

milk in every California hospital newborn inten-

sive care unit could be a positive step in reduc-

ing NEC cases. Currently, only 50 percent to 80 

percent of NICU preemies in California hospitals 

have access to this milk. That could soon 

change. 

Today, University of California Health and UC 

San Diego Health announced the official launch 

of a nonprofit pasteurized breast milk bank that 

will serve NICU patients at hospitals throughout 

Southern California as well as at six UC Health 

academic health centers statewide. It is being 

operated by UC San Diego Health at the San Di-

ego Blood Bank. 

The University of California Health Milk Bank is 

the first milk bank in San Diego, the second 

nonprofit bank in California and one of only 30 

nonprofit milk banks in North America. Unlike 

for-profit milk banks that pay breastfeeding 

women for their milk, nonprofit banks collect 

only donated milk. These nonprofit banks’ pri-

mary goal is to provide milk products to all NICU 

patients in need, particularly in underserved 

communities. 

In the planning stages for more than four years, 

the UCH Milk Bank began operating about 12 

weeks ago and has already achieved its first fis-

cal year goal of collecting up to 15,000 ounces 

of donated breast milk each month, according 

to Dr. Lisa Stellwagen, the bank’s executive di-

rector and medical director. A professor in the 

pediatrics department at UCSD School of Medi-

cine, Stellwagen is an expert in the fields of milk 

banking, infant nutrition, breast milk feeding 

and medical care of newborns. 

“California has high rates of breastfeeding and 

there is plenty of extra milk, especially when so 

many women are working at home during the 

pandemic. But there is a huge distribution prob-

lem that has resulted in shortages of pasteur-

ized donor milk for ill or premature infants,” 

Stellwagen said. “A significant percentage of NI-

CUs in our state are still not using donor milk 

despite more than a decade of scientific evi-

dence regarding the important benefits to the 

smallest infants. We aim to address these short-

ages and disparities in donor milk use in our re-

gion.” 

Stellwagen said breast milk banks were very 

popular in the United States until the HIV/AIDS 

epidemic in the 1990s, when most of them shut 

down after it was found that the virus could be 

transmitted through breast milk. In recent 

years, a number of for-profit banks have sprung 

up around the country, filling a need for cus-

tom-made fortified and nutritional milk prod-

ucts. But the nonprofit banks never fully re-

bounded. 
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The only other nonprofit bank in California is 

Mother’s Milk Bank of San Jose, which was 

founded in 1974. Many San Diego County hospi-

tals buy products from either Mother’s Milk or 

from for-profit banks. But there’s not enough 

supply to fulfill the need, Stellwagen said. 

Not only will the UCH Milk Bank provide milk to 

NICU babies in Southern California, its supply 

will be available to newborns at all UC academic 

health centers. As part of an academic health 

system, families at UC hospitals will have access 

to milk donation and expert advice. 

Each year, about 480,000 babies are born in 

California. About 8.7 percent of them, or 41,760 

of those births, are premature, and 1.1 percent, 

or 5,280, are very low-birth-weight babies who 

are most in need of the pasteurized breast milk, 

Stellwagen said. Because the pasteurization 

process kills some of the beneficial bacteria in 

breast milk, the pasteurized milk is best used as 

a “topping off” product along with a mother’s 

milk, she said. 

Stellwagen said opening a Southern California 

nonprofit bank was only a “glimmer” in her eye 

for many years because she lacked the funding 

or distribution network to pull off her plan. 

Then about four years ago, several new rela-

tionships materialized that would make her 

dream a reality. 

The first was a new partnership with the San Di-

ego Blood Bank, which is providing office and 

lab space and its distribution service to the UCH 

Milk Bank. David Wells, CEO of San Diego Blood 

Bank, said the partnership between the two or-

ganizations is a good tactical fit because the 

blood bank is already making deliveries every 

day to hospitals where the breast milk would be 

used. 

The second key relationship was the arrival of 

donors Hannah and Zach Johnson, who have 

donated $5 million since 2016 to underwrite 

the UCH Milk Bank. Hannah Johnson said having 

their own children inspired them to take a 

deeper look at the discrepancies in childhood 

nutrition in the region. 

“My big dream would be that we are able to 

provide any family in our community access to 

donor milk in the early stages of their infant’s 

life,” Johnson said, in a statement. 

The cost of collecting, testing, pasteurizing, bot-

tling, storing and shipping the milk is about $5 

an ounce. In the hospital setting, the pasteur-

ized milk is considered food or nutrition for the 

baby and is usually covered by insurance or 

Medi-Cal. For families at home, insurance may 

cover the milk if the baby or mother has a medi-

cal condition. But for families who don’t have a 

doctor’s prescription but want breast milk for 

their baby, the cost can become prohibitive. 

Since the bank opened three months ago, about 

three or four families without prescriptions 

have begun purchasing the milk. Stellwagen 

said the bank’s long-range goal is to provide 

milk for free to these types of families. 

 

 

 

 

 

 

 

 

 

 

 



Milk Value Portal to offer milk price transparency 
19 Nov 2020, 8 a.m. 

https://www.farmonline.com.au/story/7019429/new-online-portal-to-offer-milk-price-transparency/?cs=5373 

 
nderstanding farmgate milk pricing just 

became a lot easier, with the launch of 

the online Milk Value Portal. 

The new interactive tool, which is designed de-

mystify and provide a deeper understanding of 

what farmgate milk price is and the key drivers, 

was launched on Thursday. 

For the first time, dairy farmers and industry 

observers will be able to gain a comprehensive 

understanding of average Australian farmgate 

milk pricing and the value of raw milk, at a spe-

cific time of the year by region and key produc-

tion parameters. 

In addition to providing an answer to the ques-

tion, "what is the milk price?" the Milk Value 

Portal addresses what drives the milk price, 

providing relevant intelligence and insights into 

dairy markets and supply chain influences on 

the farmgate milk price. 

At the core of the Milk Value Portal is the Farm-

gate Milk Value Tool that enables an interactive 

experience on farmgate milk value, based on 

current and verified processor data. 

The Farmgate Milk Value Tool uses raw milk 

pricing data from dairy processors and aggre-

gates it in an easy to understand format that all 

visitors can easily interpret and use to gain a 

deeper understanding of the value of raw milk, 

that may then contribute to better business de-

cisions. 

This data is volume weighted so that value aver-

ages and ranges can be presented clearly, mak-

ing market knowledge more familiar and acces-

sible. 

Visitors to the Milk Value Portal can select pa-

rameters to suit their needs, such as region, 

farm size, milk components (fat and protein 

content) and seasonal supply curve and dis-

cover the weighted average value of raw milk in 

cents per litre or dollars per kilogram of milk 

solids, for a particular time of the year. 

The Australian Dairy Products Federation presi-

dent Grant Crothers believes the new tool 

marks a turning point in farmgate milk pricing 

transparency. 

"Key events have changed the dairy industry 

over the last five years, contributing to an ero-

sion of trust,' Mr Crothers said. 

"Farmgate milk price is more complex than we 

would like, and many industry participants 

aren't aware of the different factors that make 

up the market for milk at farmgate, resulting in 

business planning challenges. 

"Through the Australian Dairy Products Federa-

tion, processors are providing uniquely insight-

ful data that delivers a deeper understanding of 

farmgate milk prices so that dairy farming en-

terprises can make better business decisions." 

As well as having key data available, visitors to 

the portal will see insights to help them under-

stand the average farmgate milk price and value 

of raw milk at any particular time of the year, 

featuring local and global market data, and 

"what-if" scenarios showing the impacts of 

changes in dairy commodity prices and ex-

change rates. 

"There is no other jurisdiction that has anything 

like this comprehensive portal, and it has been 

developed and paid for by processors based on 

the seriousness they place on farmgate milk 

price transparency and establishing the right 

U 
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frameworks to make better business decisions," 

Mr Crothers said. 

"It's all about having a credible, single source of 

information on farmgate milk pricing for each 

milk production region in the country." 

Mr Crothers also said that initiatives like the 

Milk Value Portal are helping create a more 

united dairy industry. 

"Post COVID, we are in a localisation phase and 

with a strong farmgate milk price and good sea-

sonal conditions, profitability driving growth 

and profitability in dairy farming, it is a great 

time to shine a light on what we're good at - 

and in Australia we are the 'world's best' at 

dairy," he said. 

Harrisville dairy farmer Paul Roderick hailed the 

Milk Value Portal as a victory for facts over 

hearsay. 

"Over the years at meetings, we talk about 

what processors pay - but we never actually 

know," Mr Roderick said. 

"The Milk Value Portal lifts the curtain. 

"We can finally see what different regions get 

paid. 

"Goodbye hearsay. Hello facts." 

Gippsland dairy farmer Daryl Hoey also praised 

the portal, saying it would help farmers under-

stand how global markets influence farmgate 

milk prices. 

"The dairy industry has become way more com-

plex," Mr Hoey said. 

The Milk Value Portal gives me more confidence 

on what is happening by showing me how the 

Australian dollar and world markets influence 

the milk price." 

The Australian Dairy Products and dairy proces-

sors have joined together to create the Milk 

Value Portal. 

ADPF executive director Janine Waller said the 

portal had the ability to strengthen relation-

ships between dairy farmers and processors. 

"Dairy processors continue to work tirelessly to 

deliver on a key ADPF strategic objective of re-

building trusted farmer and processors partner-

ships, along with commitment five of the Aus-

tralian Dairy Plan that calls to restore trust and 

transparency between farmers and processors 

to strengthen industry confidence," Ms Waller 

said. 

The Milk Value Portal has been made possible 

by the expertise of Freshagenda, and the sup-

port of dairy processors and Dairy Australia. 

 

 

PFA Seals Two Fake-milk Manufacturing Factories 
18th November 2020 

https://www.urdupoint.com/en/pakistan/pfa-seals-two-fake-milk-manufacturing-factori-1089088.html 

 
HANEWAL, (UrduPoint / Pakistan Point 

News - 18th Nov, 2020 ) :Pun-

jab food Authority (PFA) sealed two 

fake-milk manufacturing factories located at dif-

ferent areas of tehsil Mian Channu Wednesday 

morning. 

According to DG Food Authority Irfan Maimon 

the raid was conducted on tip off at Talamba 

factory, where milk was being prepared with 

mixing of polluted form of powder and sub-

standard ghee. 

A similar raid was also held at Siraj Dairy Shop 

situated at Thana Road. It was also closed for 

fake milk preparation on the spot. K 
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About 190 litre material branded as Aghaz ghee, 

50 litre fake milk, 20 kg powder and a chiller 

was taken into custody. 

Irfan Maimon stated on the occasion that ficti-

tious and adulterated milk used to cause short-

ening of children' upbringing. He said there was 

no place for adulteration mafia in the Punjab as 

PFA was determined to chase them in every 

nooks and corners of the province. 

 

 

Thurmont dairy farmer partners with Baltimore Ravens to promote healthy eating 
Nov 18, 2020 

https://www.fredericknewspost.com/news/education/thurmont-dairy-farmer-partners-with-baltimore-ravens-to-

promote-healthy-eating/article_e6e672d5-abd8-5f68-8d3d-2325bf8f9426.html 

 Thurmont dairy farmer recently 

teamed up with members of the Balti-

more Ravens football team to help stu-

dents connect with dairy farming and to en-

courage them to eat healthy. 

Jenna Lenhart, along with Baltimore Ravens 

punter Sam Koch, former wide receiver Qadry 

Ismail and team mascot “Professor Poe,” con-

nected with students through a virtual “Fuel Up 

to Play 60” fall kickoff event hosted by Ameri-

can Dairy Association (ADA) North East, accord-

ing to a press release. 

Fuel Up to Play 60 is a partnership and national 

in-school youth development program between 

the National Dairy Council and the National 

Football League. It encourages kids to eat a 

healthy diet that includes milk and dairy foods 

while getting at least 60 minutes of exercise 

each day. 

During the virtual event, Lenhart spoke with 

students directly from her barn. Students were 

able to get a real-time look at how a dairy farm 

operates and make connections to where milk 

comes from. 

“I enjoyed being able to share right from our 

barn the role dairy farmers play in bringing nu-

tritious dairy products to the students and to 

their families,” Lenhart said in a statement. 

ADA North East CEO Rick Naczi said in a state-

ment that these kinds of events are a “win-win” 

for everyone. 

“With many schools not holding in-person ex-

tracurricular activities, we’re helping students 

stay connected with Fuel Up to Play 60 through 

these virtual events featuring their favorite NFL 

teams,” Naczi said. “We’re fortunate to work 

with the seven NFL partners in our region to 

amplify our dairy messages with hundreds of 

thousands of fans.” 

 

 

Researchers warn about Brucella risk from unpasteurized, raw milk 
November 18, 2020 

https://www.foodsafetynews.com/2020/11/researchers-warn-about-brucella-risk-from-unpasteurized-raw-milk/ 

cientists have warned about the risk of 

Brucella outbreaks linked to unpasteur-

ized milk in China. 

In recent years, the Chinese Center for Disease 

Control and Prevention has reported hundreds 

of infections from Brucella melitensis after peo-

ple consumed raw milk. From 2005 to 2018, 

there were 242 public health emergencies, ac-

cording to annual brucellosis surveillance. Pro-

fessional exposure made up most reports, but 

14 were due to foodborne transmission. 
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There were 56 health emergency events of bru-

cellosis in 2019. Of these, 33 were related to an-

imal husbandry, eight because of raw milk, and 

eight attributed to processing and marketing of 

animal products. 

As a zoonotic disease, transmission to humans 

occurs primarily through direct contact with in-

fected animals or indirect contact from infected 

animal by-products such as milk, meat, and 

cheese. 

Outbreak examples 

In 2020, Wang et al. reported a foodborne out-

break caused by drinking unpasteurized, raw 

goat milk in Wuhua County, Guangdong Prov-

ince. A total of 30 cases were found and 21 Bru-

cella strains were identified from patient blood 

samples. 

Based on a literature review, Qin et al. also 

noted an outbreak of brucellosis caused by 

drinking unpasteurized ewe’s milk in Pinggui 

County, Guangxi Zhuang Autonomous Region in 

2016. A total of 122 patients were found and 

only one Brucella strain was identified from the 

index case’s marrow sample. 

Researchers said there was an urgent need for 

legislation and supervision of raw milk and re-

lated products. 

A rise in consumption of raw dairy products 

comes from cows, sheep, and goats, but also 

from camels, llamas, donkeys, horses, buffaloes, 

reindeer, and yaks. 

As a main product of the domestic dairy market, 

cow milk has been closely monitored by the Chi-

nese government for years. However, goat milk 

was often consumed by private individuals as a 

substitute and there had been little monitoring 

of it. 

A problem in rural areas 

Particularly in rural areas, emerging interest in 

natural foods has led to the increased prefer-

ence for raw milk because of its acclaimed 

health benefits that some people believe are 

destroyed during pasteurization. 

Locals lack awareness on the foodborne trans-

mission of brucellosis when sheep’s milk is con-

taminated with Brucella. The elderly, children, 

and people with immuno-compromised condi-

tions are also at high-risk because they are 

more likely to drink the raw milk, according to 

the article in China CDC Weekly. 

To see the status of Brucella contamination of 

raw milk and milk products and provide a basis 

for risk assessment, pilot projects were set up in 

nine provincial-level administrative divisions — 

Shanxi, Inner Mongolia, Jilin, Heilongjiang, He-

nan, Guangdong, Sichuan, Shaanxi, and Gansu 

— by the China National Center for Food Safety 

Risk Assessment in 2020. 

Field epidemiological investigations suggest 

that trade of live animals from endemic places 

may be the cause of the brucellosis outbreak in 

non-endemic areas. In past decades, there were 

no outbreaks in southern China. After advances 

in traffic and logistics, the risk associated with 

importing sick animals, mainly sheep, from 

high-risk areas to southern provinces has in-

creased. 

Slack regulations on the sale of unpasteurized 

milk in some rural areas probably leads to out-

breaks. Effective control of sheep and goat bru-

cellosis will significantly reduce the risk of hu-

man brucellosis, said researchers. 

“We recommended the following preventative 

measures should be taken by all stakeholders in 

China: strengthening brucellosis information 

dissemination and dairy products marketing su-

pervision, especially in non-endemic rural areas; 

and improving veterinary and public health ser-

vices surveillance, such as by preparing fast de-

tection tests for the screening of suspected raw 

milk and milk products, and setting standard 

operating procedures for foodborne transmis-

sion risk assessment,” according to the research 

report. 

 

http://weekly.chinacdc.cn/en/article/doi/10.46234/ccdcw2020.242


Hobart dairy farm moves forward, days after massive fire kills more than 100 animals 
Monday, November 16th 2020 

https://fox11online.com/news/local/hobart-dairy-farm-moves-forward-days-after-massive-fire-kills-more-than-

100-animals 

OBART, Wis. (WLUK) -- Daniel 

Diederich was watching the news on 

election night like many people, until a 

car drove up his driveway, blasting its horn. 

 
"I just sprinted out the door, I didn’t change or 

anything, I was in my pajamas, I didn’t have 

shoes on," Daniel said. "It was terrifying, but I 

was more scared for them than anything." 

He'll never forget what he saw next. 

"The fire was over 50 feet tall, there was I think 

10, 12 departments that showed up, multiple 

engines." Daniel said. 

Neighbors and strangers poured in too, helping 

rescue animals trapped in burning barns. 

 
"They got right in the manure and covered in 

manure like me and anyone else that was 

there," Daniel said. "We were able to save all 

the animals in this facility and that one. There 

was about 90." 

But 91 more young calves died, along with 30 

chickens. 

"The lives that were lost, they weren’t just ani-

mals, they were our friends and they brought us 

so much happiness," Sarah Diederich told FOX 

11. "We wanted to help them, but the fire was 

so big." 

"You don’t go out to work in the morning ex-

pecting to come out and see everything that 

you were working with the day before charred 

and gone," Daniel added. 

At one point during the fire, Dan hadn't been 

seen for minutes, and he says everyone outside 

thought he died inside. 

"(I thought) I lost him, just that he was gone for-

ever, and everything else mattered but that 

mattered the most," Sarah said. 

The Diederichs says the fire was so destructive 

investigators can't find a cause. But the family is 

trying to move forward. 

"We have insurance, but insurance doesn't 

make you whole ever in these kinds of scenar-

ios," Daniel explained. "So, it’s going to be a 

struggle for the next several years." 

FOX 11 asked Daniel what he did the day after 

the fire. 

"Cried," Daniel replied. "The next day was really 

hard, getting up in the morning, or getting out 

of my bed. I didn’t really sleep that night, I 

guess. Getting out of bed I still had to go to 

work the next morning, I still had to take care of 

the animals." 

Two buildings burnt to nothing and two more 

considered a total loss. They'll be demolished in 

the next two months. Thankfully, no people 

were seriously hurt.
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